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Stewart-Warner Will Emphasize 
Quality of Parts In Sales Plan 


Suppliers Spotlighted In 
New Line Introduction; 


Dealers Get Floor Plan 


By George F. Taubeneck 


CHICAGO—A whole is the sum of 
its parts, a chain is no stronger than 
its weakest link, and a refrigerator 
jis as good as its component parts. 
That was the substance of the mes- 
sage given Stewart-Warner distribu- 
tors and service men at their conven- 
tion held Nov. 27 and 28 at the 
Edgewater Beach hotel here. 

While introducing the 1940 line of 
Stewart-Warner household refriger- 
ators, Charles R. D’Olive, manager 
of the household appliance division 
and chairman of the _ convention, 
made capital of the fact that famous 
manufacturers—specialists in their 
fields of endeavor—have contributed 
their best efforts to the complete 
Stewart-Warner refrigerator. 

“People like to know what they’re 
buying these days,’ he said, ‘and 
you Stewart-Warner merchandisers 
can be proud to tell ’em and show 
‘em.” 

Distributors cheered the announce- 
ment that directors had declared a 
dividend of 25 cents per share payable 
Dec. 20—Stewart-Warner’s first divi- 
dend since 1937. 

With the attendance on the open- 
ing day exceeding 350, it was one 
of the largest refrigerator conven- 
tions in the history of the Stewart- 
Warner Corp. In attendance were 
Stewart-Warner distributors from 
every part of the United States and 
Canada, factory representatives, dis- 
trict managers and officials of the 
Stewart-Warner Corp., dealers from 
key cities, and 50 refrigerator service 
managers. 

The principle of the Dual-Temp 
refrigerator, leader of the 1939 line, 
has been extended to include three 
modeis for 1940, each model with a 
freezing locker for frozen foods. 
Nine other models were introduced: 


(Concluded on Page 4, Column 1) 


Dunklin Heads Term 
Financing For West. 


NEW YORK CITY—G. T. Dunklin, 
assistant sales manager of the 
Westinghouse merchandising division, 
has been named to a newly created 
Position in charge of instalment 
financing. 

Mr. Dunklin has been engaged in 
devising instalment financing plans 
for the merchandising division. He 
will continue in the company’s offices 
here, taking part in credit and 
collection activities in the eastern 
district. He joined Westinghouse in 
1922 as eastern district manager for 
the merchandising division, and be- 
come assistant sales manager in 
1932. 


Miller, Control Pioneer, 
Joins Perfex Corp. 


MILWAUKEE—L. B. (Pat) Miller 
fas joined the automatic control 
division of Perfex Corp. in a sales 
*xecutive capacity. 

One of the pioneers of the control 


industry, Mr. Miller with E. N. 
McDonnell founded the firm of 
McDonnell & Miller, manufacturer 


of low water cut-offs, in 1924. When 
he sold his interest to Mr. McDonnell 
in 1929, he joined the Time-O-Stat 
Controls Co. of Elkhart, Ind. as 
assistant sales manager. This com- 
pany was purchased by Minneapolis- 
Honeywell Regulator Co. in 1931, and 
Mr. Miller took charge of the refrig- 
*ration control division of ‘that con- 
cern, 

In 1932 he initiated the activity of 


(Concluded on Page 16, Column 1) 


‘amount to 1,827,061 units, 


‘October Sales Gain 
51% Over 1938 


DETROIT—World shipments of 
household electric refrigerators to 
distributors and dealers increased 
51% in October over their mark for 
the corresponding month of 1938, 
totaling 71,200 units to bring sales 
for the year’s first 10 months to 
1,912,200, according to estimates by 
AIR CONDITIONING & REFRIGERATION 
NEWS. 

This year’s October figure com- 
pares with world sales of 47,000 
units last year, and with a mark of 
77,900 in October, 1937. World ship- 
ments for the first 10 months of 1938 
were estimated at 1,332,900 units. 

World shipments by member com- 
panies of National Electrical Manu- 
facturers Association totaled 67,674 
units during October, as compared 
with 44,683 in the same month last 
year, and with 72,490 in that month 
of 1937. For the 10-month period, 
Nema world shipments this year 
against 
1,266,554 in 1938. 

Shipments by the 17 reporting 
Nema companies to distributors and 
dealers in the United States alone 
totaled 57,715 units, an increase of 
80% over those for the same month 
last year, which amounted to 32,044 
units. Shipments in this country 
during the first 10 months of the 
year by Nema companies’ were 
1,682,372 units, compared with 1,117,- 
265 for the same period of 1938. Index 
value of total dollar salexwas 151.0, 
compared with 99.9 in October, 1938. 


Ludington on Staff of 
Universal Cooler 


DETROIT—R. R. Ludington has 
been named assistant domestic ap- 
pliance sales manager for Universal 
Cooler Corp., succeeding P. W. Blew, 
who has resigned. Mr. Ludington 


was formerly with Leonard division 
of Nash-Kelvinator Corp. as a field 
sales representative. 


Universal Cooler 
Program to Stress 


Single 6-ft. Model 


DETROIT—Universal Cooler’s bid 
for household electric refrigerator 
business in 1940 will be concentrated 
in the ‘Master 640,” a unit of 
6.4-cu. ft. capacity and 11.5-sq. ft. 
shelf area, which will be merchan- 
dised direct to dealers in line with 
the company’s established policy. 

Similar in construction to the 
models which the company had on 
the market in 1939, the new unit has 
a sealed all-steel cabinet insulated 
with 3 inches of ‘“‘Thermocraft”’ insu- 
lation, a meat conserver directly 
under the freezer compartment, an 
aluminum freezer, sliding shelf, 
illuminated cold control dial with 15 
positions and a built-in thermometer, 
“Ucoluxe”’ exterior finish, and porce- 
lain interior. 

Ice cube capacity is 84 cubes, or 
9 lbs., per freezing, and the unit uses 
“Freon” refrigerant and carries a 
five-year warranty. Other features 
include automatic interior light, 
black bakelite trim on door, alu- 
minum ice trays, and a new light- 
touch door latch. Conventional open- 
type condensing unit is used to power 
the model. 

Dealers will be able to sell the 
Master 640 at a special low price, 
Universal Cooler officials assert, be- 
cause of manufacturing economies 
resulting from the one-model produc- 
tion. Under the company’s present 
sales plan, dealers can determine 
their own mark-up and margin of 
profit according to competitive condi- 
tions in their individual territories. 


In announcing its household refrig- 
eration program for 1940, the com- 
pany makes no secret of the fact 
that it is looking ahead to 1941 as 
a year of major importance—with a 
complete new line, featuring a 
hermetically sealed condensing unit, 
to be introduced next year in time 
to catch the full 1941 selling season. 

Major details of cabinet styling 
for the new line have already been 
completed, but it was decided to 
withhold introduction of these models 
until such time as they could be 
equipped with the new hermetically 
sealed condensing unit, company offi- 
cials said. 

Universal Cooler’s engineering de- 


(Concluded on Page 16, Column 3) 


Crosley Raises Prices Slightly, 
Adds Features To 1940 Models 


New Lines Shown To 
Tyier Distributors 


NILES, Mich.—Distributors for 
Tyler refrigerated cases and coolers 
hailed the introduction of the 1940 
model Tyler display case embodying 
a number of improvements and re- 
finements, at the annual Tyler dis- 
tributor’s conference here Nov. 17 
and 18. 


In addition to hearing about the 
new models, the distributors dis- 
cussed selling methods, with actual 
sales demonstrations and ‘“experi- 
ence” stories by some of the Tyler 
representatives, and were entertained 
at the Notre Dame-Northwestern 
football game at South Bend, Ind. on 
Saturday, Nov. 18. 


New beauty in design, greater 
vision provided by a larger glass, 
an adjustable (up and down) porce- 
lain mezzanine shelf, and increased 
rigidity and strength were singled 
out as the prime features of the new 
display case. 

Refrigeration for the case is pro- 
vided by an 8-tube fin coil in the 
top of the case, and another 8-tube 
fin coil along the bottom front of 
the case. A “dry twin” upper coil 


(Concluded on Page 18, Column 2) 


Co-op Appliance Store 
Opened In Columbus 


COLUMBUS, Ohio—The Co-op 
Electrical Appliance Store, operated 
by the Farm Bureau Cooperative 
Association of Ohio, was opened here 
recently and will feature a full line 
of electrical household appliances, 
including about 175 different items 
manufactured according to the speci- 
fications set up by National Coopera- 
tives, Inc., national cooperative buy- 
ing agency. 

The store, which will be open to 
the general public for the holiday 
season, will be managed by E. L. 
Mason of the Farm Bureau. 


Convention Time--Industry Gears Up For,1940 


(Above) Plenty of smiles radiated 
at the Crosley convention as reports 
were given of big increases in retail 
sales and in distributor commitments 
following the showing. Left to right 
are Frank Greusel, Milwaukee dis- 
tributor; Lewis M. Crosley, vice 
president; Ralph Heaton of Allen, 
Heaton & McDonald, advertising 
agency; T. W. Berger, general sales 


manager; and Neil Bauer, assistant 
sales manager. 
(Center) Distributors for Tyler 


Fixture Corp. watch the erection of 
a Tyler walk-in cooler. 


(Below) Stewart-Warner has a 
new theme this year, in which sup- 
pliers of parts play a prominent role. 
At the convention H. A. Ellis, Phila- 
delphia distributor, talks with F. R. 
Wersgerber of Woodall Industries, 
Detroit. At the right C. C. DeWees, 
advertising manager, and C. R. 
D’Olive, the general manager of 
the appliance divisions, stand proudly 
in front of one of the new models. 


—® 


Cold on With Self- 


Lifting Lid, New Ice Cube 


Release Among Additions 


By George F. Taubeneck 


CINCINNATI—For the first time 
in 18 years President Powel Crosley, 
Jr., was unable to attend and direct 
the annual Crosley distributors con- 
vention here last week, but the 
convention went off swimmingly, 
nevertheless. Assistant Sales Man- 
ager Neil Bauer declared at the end 
that the optimistic quota set for 
distributor orders on _ refrigerators 
had been oversubscribed. 

More than 300 distributors and 
distributorship executives, coming 
from spots as distant as Portland 
(Maine) and Seattle, spent from three 
to four days in Cincinnati, looking 
over the 1940 Crosley refrigerators 
and automobiles, and consulting with 
Vice President Lewis Crosley and 
other officials on merchandising pro- 
grams for the coming year. 

T. W. Berger, general sales man- 
ager of Crosley Corp., told the 
distributors that sales of Crosley 
products during the first 10 months 
of 1939 were 53.1% greater than 
those for the first 10 months of 1938. 
In turn the distributors expressed 
the belief that almost comparable 
gains could be expected in 1940. 


First morning was devoted to 
automobiles, radios, and _ ranges. 
Rest of the time was occupied with 
the refrigerator program. New auto- 
mobile body styles shown included a 


(Concluded on Page 16, Column 1) 


Eyes Have It (Easier) 
In Cooled Surroundings 


DENVER, Colo.—Air conditioning 
is aiding Dr. C. R. Van Zant, 
optometrist, in his ‘“eye-exercise’”’ 
salon here. A Frigidaire room con- 
ditioner is used to alleviate excessive 
heat conditions for patients who 
spend approximately an hour in the 
salon. A 20% increase in the num- 
ber of summer patients followed the 
installation of conditioning equip- 
ment. 

Common eye ailments, such as 
astigmatism, strained muscles, and 
lack of coordination, are treated in 
this office by means of glowing, 
moving lights, which give the eye 
natural exercise and tend to rectify 
damaging strain from various causes. 
Patients shift from machine to 
machine in five darkened rooms, 
spending several minutes at each. 


Summer temperatures were very 
high in the closed rooms. 
The Frigidaire conditioner, han- 


dling 5,000 c.f.m., was installed in a 
central partition, and connected to 
two grilles. Cold air is thus intro- 
duced into two sections of the offices 
at the same time, reducing tempera- 
tures to around 80° F. 


Expansion Forces Move 
By Times Appliance 


NEW YORK CITY—tTimes Appli- 
ance Co., Inc., Westinghouse distribu- 
tor, has moved to new and larger 
quarters on the sixth floor at 353 
Fourth Ave. here. Former location 
at 333 W. 52nd St. was considered 
inadequate to carry on the increased 
business and display the new lines 
acquired in the last 10 years, com- 
pany officials announced. 


The new quarters offer facilities 
for actual demonstration of the prod- 
ucts handled by the company. Facing 
the elevator is a Westinghouse all- 
electric kitchen, complete with re- 
frigerator, range, dishwasher, and 
hot water heater. On either side of 
the kitchen are showcases where 
small appliances, motion picture 


(Concluded on Page 7, Column 2) 
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lristmas Sales Plans 


‘Dime-a-Day’ Plan Boosts Holiday 
Business In Better Small Appliances 


GREELEY, Colo.—A ‘dime-a-day” 
lay-away plan, started early in 
November, is the Christmas sales- 
stimulator for small-appliance busi- 
ness used by White’s Electric Shop 
here. Started last year, the plan not 
only increased instalment business 
during the holiday season, _ but 
brought in more than its share of 
straight cash transactions. 

In its opening advertisement de- 
scribing the plan and listing appli- 
ances covered, the company featured 
the highest prices at which each 
appliance was offered in large bold 
type, with the lowest price in smaller, 
lighter type. Thus toasters, begin- 
ning at $2.95, featured the $16 figure; 


lamps, $12.95; sandwich toasters, 
$8.95, etc. 

Also available under the plan were 
waffle irons, percolators, electric 
clocks, floor lamps, coffee makers, 
irons, roasters, mixers, and pin-up 


lamps. 

The dealership furnished each lay- 
away instalment customer with a 
dime bank, plugged so that only 
seven dimes would go into it. Idea 
was for the customer to fill the bank 
each week, and bring it to the store 
to be emptied and credited to his 
account. 

Every item in the store could be 
bought on such an easy-payment 
plan, the opening advertisement de- 
clared. 

Closer to Christmas, the shop used 
one large newspaper advertisement 


a week to promote the dime-a-day 
plan, its principal Christmas promo- 
tion. Window card advertising stressed 
the offer; salespeople called it to the 
attention of customers. Response to 
the plan was immediate, and lay- 
away sales started off briskly, main- 
taining the pace to Christmas. 

“Most popular items on the plan,” 
said Mr. White, “were waffle irons 
and pin-up wall lamps. We sold 
floor lamps, mixers, and other appli- 
ances, too; but the majority of the 
sales were below $8. 


“We didn’t find it necessary to 
have a system for reminding cus- 
tomers of their lay-away. They came 
in and made payments without fol- 
low-up. So by Christmas, most had 
their purchases either wholly paid 
for or so nearly that the final pay- 
ment was no hardship. 

“In some cases, we let the cus- 
tomers take the appliance, and 
entered the balance due as a charge 
to be billed and paid on the first of 
the year. This accommodation in- 
volved very little risk, and pleased 
the customer. When we closed the 
store the night before Christmas, 
every lay-away had been delivered to 
the buyer. 


“We found the plan a good adver- 
tising appeal in that it brought us 
customers who decided they didn’t 
really need the instalment arrange- 
ment, and paid cash. On this plan, 
we sold a lot of new people.” 


Gift Appliance Purchases Open Way To Sale 


Of Major Kitchen 


COLUMBIA, Mo.—The Christmas 
season provides a year-around appli- 
ance-selling wedge which many deal- 
ers consistently overlook, in the 
opinion of C. B. Paullus, president of 


‘Paullus Maytag Co. here, who uses 


the small-appliance gift purchases as 
leads to major-appliance buys the 
next spring. 

In general, refrigerator, range, and 
laundry equipment sales don’t show 
an exceptionally strong rise during 
the holiday season, Mr. Paullus says 
—but leads to these sales crop up 
all during the Christmas period. 

To get the most out of holiday 
small-appliance sales, the Paullus 
windows are trimmed with a display 
which localizes appliance purchases 
according to the various rooms of 
the home. Mixers, toasters, grills, 
and similar appliances are shown in 
one section of the window under the 
heading: “The Ideal Gift for the 
Kitchen.” Radios, lamps, and serv- 
ing sets are headed: “Gifts for the 
Living Room.” 


Units. Next Spring 


Practice of the dealership is to get 
the name and address of each gift 
buyer, a notation as to the appliance 
purchased, and some information as 
to the size and layout of the family’s 
kitchen, if the appliance is in the 
kitchen field. Most customers, it is 
found, do not object to discussing 
themselves and their homes. 

This information is tabulated ac- 
cording to types of appliances, and 
is used to develop a file of prospects 
for spring major-appliance follow-up. 
Armed with it, the salesman has a 
definite point at which to start his 
sales work. This program swings 
into action about Feb. 15. 

In making his call, the salesman 
at first asks if the Christmas appli- 
ance has_ operated satisfactorily, 
and then goes into a discussion of 
appliances as a cooperative work- 
saving unit, with the idea of adding 
to whatever appliances are already 
in use in the home. Approximately 
150 good leads are developed out of 
every Christmas selling season. 
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Classified Ads Aid 
Christmas ‘Specials’ 


KANSAS CITY, Mo.—Consistent 
use of classified-section liner adver- 
tisements has proven the most effec- 
tive way to holiday sales of major 
electrical appliances for Domestic 
Appliance Co. here. 

C. M. Sarazan, vice president of 
the company, believes that the poten- 
tial buyer of appliances at Christmas 
time is just as value-minded as in 
other periods of the year—and will 
read the classified section of the 
newspaper carefully. For that rea- 
son, the store runs two to three small 
liner advertisements daily from 
Thanksgiving until Christmas, headed 
“Appliance Gifts’ and featuring 
whatever specials are available. 

Each advertisement makes a spe- 
cific appeal to some particular type 
of earning-class, with instalment 
payments played up in some, low 
sales price in others. Three national 
brands which are well advertised at 
this season are a strong selling point, 
and are always mentioned collec- 
tively. 

Domestic Appliance Co., which has 
operated on the same street in 
Kansas City for 22 years, has had 
as many as 30 outside salesmen until 
three years ago, when Mr. Sarazan 
cut out canvassing completely, re- 
placing that method with a retail 
policy which has paid good results 
ever since. 

Classified advertisements are a 
part of this. Another is steady build- 
ing of a solid clientele of user ac- 
counts, forming a considerable re- 
placement and added-sale market 
which the store caters to. Thirty 
days after the delivery of any appli- 
ance, Mr. Sarazan personally calls 
upon the customer, asks after her 
satisfaction, and makes’ whatever 
adjustment may be _ necessary— 
usually only a minor one. 

In addition to the goodwill derived 
from this ordinarily ignored second 
call, the Kansas City dealer has 
found that the greatest number of 
leads and new prospects turn up on 
the second call, when the customer 
has time to talk to the dealer in her 
own home. 


‘Sellebration’ In Order 
Down Georgia Way 


ATLANTA—tThirty standard and 
specialty appliances ranging in price 
from $2 to $30 are being featured in 
Georgia Power Co.’s_ “Christmas 
Sellebration” campaign. The drive 
runs from Nov. 27 to Dec. 29, and 
has a quota of $70,000 in sales, with 
$7,900 in prizes and commissions for 
salesmen. 

Appliances included in the cam- 
paign are pin-up lamps, irons, toast- 
ers, heating pads, waffle irons, perco- 
lators, space heaters, sandwich grill, 
electric razors, floor lamps, coffee 
makers, radio clock, bread warmer, 
corn popper, biscuit baker, liquidizer, 
mirror, hair dryer, and table lamp. 


Special terms are being offered to 
spur sales during the campaign. 
Appliances with cash prices under 
$7 may be sold on terms of $1 down 
and $1 a month; units priced at $7 
to $15 may be sold at $1 down and 
$1.50 a month; and those priced from 
$15 to $30 on terms of $1 down and 
$2 a month. 


Strong advertising support will be 
given the campaign, including 169 
billboards throughout Georgia Power 
territory, three large newspaper ad- 
vertisements featuring campaign 
specials in the rotogravure sections 
of Atlanta papers, four other adver- 
tisements in daily papers, and two 
advertisements in weeklies. 


Buffalo Dealer Group 
In Build-Up Drive 


BUFFALO—The Retail Electrical 
Appliance Dealers’ Association of 
Buffalo has launched a “build-up” 
campaign, major step in which will 
be an effort to incorporate in the 
membership practically every major 
dealership in western New York. 


Goal in the drive is 125 dealerships, 
equivalent to 85 or 90% of all the 
business establishments carrying 
complete appliance lines in Buffalo, 
Lackawanna, and Kenmore. This 
would virtually double the present 
membership, which is now listed at 
65. 


At Christmas, Display Means Sales 


Proof that well-planned windows pay off in customer interest and sales is 
the fact that Lindquist’s Appliance Store, Hotpoint dealer in Muskegon, 
Mich., won two “firsts” in Consumer’s Power Co.’s Christmas contest— 
one for this window display, and another for sales volume during the drive. 


More Than Half of This Dealer’s Christmas 


Sales Volume Is 


ST. LOUIS—Use of an effective 
window display merchandising sys- 
tem in the pre-Christmas period, by 
which smaller “gift’’ appliances play 
the part of ‘“come-ons” for larger 
units, enables Hannenkamp Electric 
Co. to do more than half of its 
holiday volume in the higher-than- 
$75 range, and to actually sell more 
major appliances in winter than in 
the supposedly better spring and 
summer periods. 


Both large and small appliances 
are important in the store’s holiday 
sales set-up, says H. M. Smith, 
president, and the store’s staff of 
five salesmen annually votes on what 
small appliances they believe will be 
most popular as gifts. So far, they 
haven’t been far wrong. 


The featured appliances chosen, 
half of one display window is devoted 
to their showing, with other “staple” 
units making up the balance. Inside- 
store displays of the same merchan- 
dise are set up, and the double- 
suggestion thus supplied pulls many 
small-unit sales between Nov. 1 and 
Christmas. 


Other display window of the store 
is devoted entirely to major appli- 


Major Appliances 


ances—refrigerator, range, washer, 
ironer, and electric heater—each 
wrapped in amber or light green 
cellophane sheeting, and tied with a 
Christmas bow of red or green satin, 

Around the inner edge of the 
window is strung a framework of 
small white Christmas-tree lights, 
outlining the display and making 
the “packages” of major appliances 
stand out from several blocks away. 
“Glamourizing” the units in this way 
pulls a higher percentage of pros- 
pects than any other major-appliance 
window of the year, Mr. Smith says. 

Penny-postcard Christmas greeting 
direct-mail and personal telephone 
solicitation bring in hundreds of pros- 


pects after the store starts its 


holiday business drive Nov. 1, Mr. 
Smith says. Once the prospect is 
inside the store, he has found, it 
isn’t hard to work up from a toaster 
or some other small appliance to the 
subject of a refrigerator, range, or 
even a complete kitchen. 

Selling refrigerators at Christmas- 
time isn’t difficult, Mr. Smith de- 
clares, if you can exercise some 
pulling-power to get prospects into 


your store. For him, small appli- 
ances fill this bill. 


Santa Claus Comes To Wisconsin Towns By Plane 
—And Brings Appliance Buying Crowds With Him 


MILWAUKEE—As in past years, 
appliance dealers in many Wisconsin 
cities are again staging intensive 
Christmas promotion campaigns. With 
business conditions on the upgrade 
and farm income in many counties 
showing an increase, dealers antici- 
pate a holiday business exceeding 
that of 1938. 

In at least a dozen Wisconsin 
cities last year, appliance merchants 
cooperated in promoting a Santa 
Claus parade with free candy for the 
youngsters. In Whitewater and 
Kewaskum, Santa arrived via air- 
plane. In all the towns, the old 
gent’s arrival was the signal for an 
influx of thousands of youngsters, 
accompanied by their parents, from 
the surrounding trading area. 

Northside Green Bay merchants, 
including the DeGroot Radio & Ap- 
pliance Co., La Plant Tire & Radio 
Co., and DeGroot & Allen, Inc., ap- 
pliance dealers, promoted five free 


dances during the holiday season, 
with tickets available for the asking 
from participating merchants. 

To keep Christmas buying within 
the city, Muscoda stores staged 4 
“Know Muscoda Merchants’ contest 
with 46 prizes totaling $100 awarded 
to shoppers making purchases in the 
greatest number of stores the great- 
est number of times. Participating 
in this campaign were Victora Bros. 
and E. J. Schwingle & Co., both 
appliance dealerships. 


In Fond du Lac, the retail mer- 
chants bureau of the Association of 
Commerce, which numbers appliance 
dealers among its members, arranged 
for four free parking lots for shop- 
pers. Custodians provided by the 
city street department were in charge 
of the lots from noon until 4:30 p.m. 
The Association of Commerce pro 
vided a rest room at its headquarters 
for out-of-town shoppers, which was 


open from 8 a.m. to 6 p.m. 


‘Leisure Home’ a Sales Aid For Seaton 


FORT WAYNE, Ind.—All the com- 
forts of home, with few exceptions, 
will be found in the new “Leisure 
Electric Home” recently opened just 
below the first floor of Indiana 
Service Corp.’s headquarters building 
here. 

The utility, which itself merchan- 
dises no appliances, has set up this 
display as another gesture of its 
policy of cooperation with local elec- 
trical appliance dealers. 

The “Home” consists of five 
modern all-electric exhibit kitchens, 
several model living and dining. 


rooms, a spacious auditorium to 
serve as headquarters for cooking 
demonstrations, lectures, and club 
parties. ; 

There also is a commercial servic 
kitchen, a model electric laundry 
room, and offices for the companys 
home service directors. 

All appliance prospects are urged 
to visit the Leisure Electric Home ‘ 
inspect the models in which they 4r¢ 
interested. 

A souvenir booklet is handed to al! 
visitors. Last page of this booklet 


advises: “See your electrical dealer.” 
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A 


anger. 
Da 


: Here comes 


with the greatest selling feature in electrical refrigeration since 
“1 the Shelvador, plus a profit story that makes a lot of sense! 


| Ask your distributor 


WHEN? 


SEE THE CROSLEY EXHIBIT AT THE CHICAGO HOUSEWARES SHOW, 
JANUARY -7th to 12th. 
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Three views of the new Stewart-Warner models—(left) 


interior of a Deluxe unit; 


(center) cabinet exterior; 
(right) one of the Dual-Temp models, showing separate freezing compartment. 


ok * * Ss 
(Concluded from Page 1, Column 1) 
two Deluxe, three Sav-A-Step, and 
four Standard. 

“Quality Lane,” the exhibition 
originally set up for the service 
managers’ section of the convention, 
es a became one of the outstanding fea- 
Bi ai tures of the entire convention. Oc- 

Oe cupying the entire Michigan room, 
one of the large reception halls in 
the hotel, it constituted a display in 
which every component part of each 
Stewart-Warner model was exhibited 
in detail and the working processes 
explained. 

Complimenting all appliance men 
for their courage in undertaking a 
difficult, business, James S. Knowlson, 
president and board chairman of the 
Stewart-Warner Corp., spoke of 
many of the difficulties that are 
encountered by all engaged in the 
appliance business. 

Touching on the European war he 
took a stand for American neutrality, 
predicting that 1940 may be one of 
the most prosperous years for the 
United States if its citizens continue 
to be clear-thinking and remember 
that their frontiers are not abroad. 

The once menace to the peace and 
prosperity of the United States lies 
in the thinking of its citizens, Mr. 
Knowlson declared. 


MR. KNOWLSON PREDICTS 


Mr. Knowlson stated that in his 
opinion 1940 shows all indications 
for one of the most prosperous years 
in United States economic history. 

“Two problems must be faced and 
solved by the American people in 
order to enjoy the extreme potential 
benefits. We must solve our own 
problem of industrial strife and we 
must keep out of the European war. 

“If the United States enters the 
European war it will be admittance 
of the rankest inferiority complex. 
Our frontiers are not in Europe. Our 
security and prosperity do not lie 
abroad. 


“If the United States enters the 
European war it will be because our 
citizens believe they are defending 
their liberty. This is erroneous 
thinking. We must think of our- 
selves as we are—the mightiest na- 
tion in the world, dependent on no 
one, independent of every one. 

“If we are convinced of this, as 
are other nations, and have the 
courage of our convictions, 1940 
should be the beginning of a new era 
of prosperity. If we think otherwise, 
we may well be lost.” 


ADVERTISING PLANS 


A. B. Dicus, vice president and 
account executive for Hays MacFar- 
land & Co., Stewart-Warner adver- 
tising agency, discussed plans for 
1940 Stewart-Warner _ refrigerator 
advertising. Newspaper advertising, 
he announced, is already scheduled 
for definite publication in approxi- 
mately 130 key cities. 

That a large percentage of all 
refrigerators sold to distributors by 
Stewart-Warner Corp. throughout 
the year are sold in December and 
January was disclosed by F. A. Hiter, 
vice president and general sales 
manager. Using this percentage for 
a basis, he can, he contended, ap- 
proximate the annual total sales for 
any given distributor. 

A financing plan for dealers, 
whereby they will be allowed 90 to 
120 days for payment was explained 
by Mr. D’Olive. The primary purpose 
of the plan, he said, is to allow 
distributors to sell to dealers early 
in the year without delaying sales 
until March or April. 

Cooperative advertising was ex- 
plained by C. C. DeWees, appliance 
advertising manager for Stewart- 
Warner. 

Joseph C. Elliff, Stewart-Warner 
sales and merchandising executive, 
spoke of the extensive plans for 
expanding distribution in 1940, and 
pointed out various ways in which 


the present distributing organization 
could increase dealer coverage. 

At the close of the convention 
Mr. D’Olive announced that total 
orders placed by distributors for 
1940 Stewart-Warner refrigerators 
exceeded by more than 40% conven- 
tion orders placed a year ago for 
the 1939 line. 

He also announced the following 
appointments of new distributors for 
Stewart-Warner refrigerators: 

R. B. Wall Co., Wilkes-Barre, Pa.; 
The Forston Co., Houston, Tex.; 
E. B. Latham Co., Newark, N. J.; 
Jenkins Music Co., Oklahoma City, 
Okla.; and B. J. DeJarnatt, Fresno, 
Calif. 

Topped by three Dual-Temp models 
featuring a separate freezing locker 
for home freezing and storage of 
frozen foods, the 1940 Stewart- 
Warner refrigerator line also _in- 
cludes two Deluxe models with a 
meat chest or cold storage compart- 
ment located beneath the evaporator, 
three units with the S-W Sav-a-Step 
basket on the inside of the door, 
and four Standard boxes. 

The freezing locker in the Dual- 
Temp models is held at a tempera- 
ture 22° below freezing, thus making 
it possible to chill desserts or freeze 
ice cubes quickly, to actually freeze 
foods for safe keeping, and _ to 
preserve frozen foods for months at 
a time. The compartment is said to 
be large enough to hold 50 pounds of 
food. It comes equipped with six 
ice trays capable of producing 84 
cubes or 12 pounds of ice at a time. 


WHAT, NO EVAPORATOR! 

Another feature of the Dual-Temp 
units is the absence of any evapora- 
tor in the upper portion of the 
refrigerator. The freezing unit is 
located in the back wall of the stor- 
age compartment, thus _ providing 
more usable shelf space. 

This system of refrigeration is 
also said to eliminate entirely the 


This illustration shows the giant wash- 
ing machine (capacity 325 g.p.m.) in 
the Curtis factory, where machined 
parts and castings pass through a mul- 
tiple shower bath and are deluged with 
a boiling hot chemical solution which 
removes all grease, oil and metal par- 
ticles. The heat imparted to the parts in 
washing assures thorough drying before 
the end of the process, following which 
all bright parts are dipped in an anti- 
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CURTIS REFRIGERATING MACHINE CoO. 


Division of Curtis Manufacturing Company 


Where CURTIS Parts Take a Bath! 


rust bath before being used or placed 
in stock. 


Thus another remarkable piece of 
equipment contributes to the extra value 
you'll always find in every Curtis product 
—with every manufacturing and finish- 
ing process performed in the complete 
Curtis plant under careful, accurate 
supervision. The result is-the long life, 
exceptionally high efficiency and de- 
pendable performance characteristic 
of every Curtis condensing unit. 


St. Louis, Mo. 


CURTIS 


REFRIGERATION 


AIR CONDITIONING 
one COMMERCIAL 


The Curtis 15 H.P. Shell and 
Tube Condensing Unit 7 


"Builders of Con- 
densing Units 
Since 1922”’ 


4 
onc, 
€ 
How the 1940 Stewart-Warner Refrigerators Look And How They Measure Up 

Compressor 
Shelf No. of Rating 
Capacity Area No.of Ice Lbs.of Exterior Dimensions (Lbs. 
Model Cu. Ft. Sq.Ft. Trays Cubes Ice Height Width Depth Lm.z) 
Dual-Temp 860 8.0 17.0 6 84 = «2 67% 88% 74 200 
Dual-Temp 769 7.0 12.6 8 172 16 63 334 27% 155 
Dual-Temp 660 6.4 13:2 6 84 12 59% 30 2614 200 
Sav-a-Step 780 7.6 16.8 6 136 11%, 63 3334 241% 155 
Sav-a-Step 680 6.3 14.4 4 88 7% 59% 30 2314 155 
Sav-a-Step 580 5.5 13.2 4 88 7%4 55% 30 2314 155 
Deluxe 670 6.4 13.9 4 56 8 57% 30 2556 160 
Deluxe 570 5.6 11.5 4 56 8 53% 30 255 160 
Standard 640 6.34 14.3 4 56 8 57%4 30 255% 160 
Standard 620 6.1 10.9 4 56 8 54% 30 26 160 
Standard 540 5.64 11.9 4 56 8 53% 30 25% 160 

Standard D-420 4.3 9.7 2 42 4 49% 23% 26%4 


160 


necessity of periodic defrosting, inas- 
much as air in the food compartment 
is held between 40 and 45° F. and 
never becomes cold enough to freeze 
the moisture in the air. 

All three models in this line are 
equipped with bactericidal ‘Sterilizer 
Ray” lamps. The ultra-violet rays 
emitted by these lamps are said to 
prevent food odors from mixing, as 
well as to reduce the possibilities of 
mold formation and other bacterial 
growth. 

Compactly combined into the same 
unit as the Sterilizer Ray lamp is 
the refrigerator’s interior light and 
its cold control. 


Stewart-Warner Guarantee 


ONE-YEAR WARRANTY 


WE WARRANT to the origina) 
purchaser the refrigerator herein 
identified to be free from defects in 
material and workmanship under 
normal use and service, our obligation 
under the warranty being limited to 
repairing or replacing, through an 
accredited Stewart-Warner distributor 
or otherwise, any part or parts of 
said refrigerator that in our judgment 
showed evidences of such defect, pro- 
vided that said refrigerator shall have 
been registered with us at the time 
of purchase, and provided that said 
defective part or parts shall be re- 
turned to the distributor transporta- 
tion prepaid within ONE YEAR of 
the date of delivery thereof by tne 
dealer to the purchaser. 


FOUR-YEAR CONTRACT 


In addition to the above One Year 
Warranty on the complete refriger- 
ator, we agree to repair or replace to 
the original purchaser only, at any 
time during the four years next 
following the expiration of the One 
Year Warranty the Sealed-in Me- 
chanical Unit if it is proved to our 
satisfaction to be inoperative due to 
defects in factory workmanship or 
material. Our obligation hereunder 
shall be limited to repairing the unit 
or replacing it with another one of 
like or similar design. 


LIFT-OUT SHELVES 


Shelves in the Dual-Temp refrig- 
erators are of the lift-out type, mak- 
ing for flexibility of arrangement. 
They are trimmed in green “Tenite.” 
A storage drawer for fruits, vege- 
tables, and similar produce is set 
into bottom of the food compartment. 

The hermetically ‘Sealed in Steel’ 
compressor unit is mounted in a 
special “Silencer Compartment” to 
insure quiet operation. It is floated 
on rubber mountings to minimize 
vibration. 

The Deluxe models offer a modified 
form of the two-temperature system 
by providing a good-sized cold stor- 
age drawer—in which sub-freezing 
temperatures are maintained—imme- 
diately below the evaporator. This 
space may be used for the preserva- 
tion of frozen foods, for chilling 
desserts, or for freezing ice cubes. 
A vegetable freshener and a fruit 
basket occupy the bottom shelf of 
this unit. Shelves are pull-out type. 

Features of the Sav-a-Step models 
include: the Sav-a-Step basket itself 
(finished in white ‘“Dulux’’), sliding 
trays, a cold storage chest, an in- 
terior thermometer, temperature con- 
trols, porcelain vegetable freshener 
and fruit basket (both with Dulux 
fronts), and three glass-covered por- 
celain dishes. 

In the Standard models there is a 
vegetable crisper which may also be 
used as a meat storage drawer. 
Other features include a 12-point cold 
control, a sliding vegetable freshener, 
and clear glass defrosting dish. 


GENERAL PROVISIONS 


The above One Year Warranty and 
Four Year Replacement Contract are 
subject to conditions set forth as . 
“Your Responsibility” on the reverse 
side hereof and shall not apply to any 
refrigerator which has been tampered 
with or altered in any way, or which 
has been subject to any damage 
caused by flood, fire, or acts of God, 
or which in our judgment has been 
subjected to misuse, negligence, or 
accident, or which has the serial 
number altered, effaced, or removed. 


BUYER’S RESPONSIBILITY 


Following are some of the items, 
which, since they are not manufac- 
turing defects, are not included in the 
policy, but are the direct responsi- 
bility of the user: 

1. Glass or porcelain, because of its 
fragile nature, is not guaranteed. 

2. Replacement of light bulbs. 

3. Accidental damage to finish. 


All cabinets are of all-steel welded | . 4: Cleaning the condenser. (See 
construction and are vapor sealed. a th fri (Ss 
Insulation in all models except the PA ee tino 4 = eeerpornter. i 
Sav-a-Steps is a combination of 6. Defrosting the cooling unit. (See 


balsam wool and mineral wool; in 
the Sav-a-Steps it is glass wool. 
Exterior finish of all boxes is ‘“High- 
Bake” Dulux; interior finish is porce- 
lain. All units are equipped with 
ice trays having snap-out grids. 

In line with their policy of telling 
“what’s in it,” Stewart-Warner has 
an unusually clear and frank guar- 
antee. It runs, in part, as follows: 


instructions.) 

7. Temperature adjustments, due to 
varying climatic conditions. (See 
instructions.) 

8. Difficulties due to overcrowding 
of food in cabinet obstructing normal 
circulation of air. (See instructions.) 

9. Pwiled out power cord plugs oF 
blown fuses in house wiring circuits 
resulted in  non-operation of _ the 
refrigerator. 


1940 
DAYTONS 


A Complete Line of 


QUALITY 


ELECTRIC REFRIGERATORS 
That Gives You 


COMPLETE PRICE 


COVERAGE 
and 


FULL PROFITS 


Distributors: Daytons are priced to meet all competition without cutting 
discounts or profits. Several valuable franchises sow open. 


Write or wire for details 


HEINZ & MUNSCHAUER 


Superior and Randall Streets Buffalo, N. Y. 
Quality Refrigerators Since 1865 
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WE RANG THE BELL IN °39 


We told ’°em — “See G-E! The Buy of Your Life!” They saw 
and they BOUGHT. G-E Refrigerator Dealers everywhere en- 
joyed sales and profit increases far beyond their fondest hopes. 


And We'll Do It Again in 1940!—with an even better refrigera- 


GENERAL @ ELECTRIC 


tor—with an even better and enlarged national advertising 


a 


campaign—with even improved promotional materials—with 
even better basic merchandising and selling plans—with even 


better opportunities for the dealer. 


See your G-E Refrigerator Distributor NOW. Get set to ring 
the bell with General Electric in 1940! 
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Dealer Asks For Open Discussion of 
Profitless Display Case Sales 


Zucky’s 
Store—Restaurant and Cafe 
Equipment 
22 N. W. First St. 
Evansville, Ind. 

Nov. 27, 1939 
Editor: 

In your Nov. 15 issue you had an 
article on “Chiselers” in the display 
case business. This is a _ serious 
subject and one that should be given 
considerable thought at the present 
time. 

For the past two years I have 
been selling one of the leading 
makes and until about July of this 
year (1939) did a very good job. 
We always made a good profit on 
our deals. 

In our city we have two so-called 
dealers selling display cases of a 
good make who operate with no 
overhead, or with very little. One 
of these dealers since July has sold 
most of the case deals by advertis- 
ing a 40% discount, stating he is 


in the wholesale business. Deal after 
deal has been made as follows: 

This dealer contacts a _ prospect 
with the story that if the customer 
will pay for the case when it arrives 
the dealer will take a 5% profit for 
his services. The dealer does not 
sell service or installation, the pur- 
chaser must handle these VERY 
important items himself. 

What we the other dealers here 
in our territory are trying to figure 
out is just how we can continue to 
handle commercial refrigeration, as 
this man’s product is a good one. 
If it were a cheap, unheard-of prod- 
uct it would be different. 

It happens I have been in the 
refrigeration business for almost 
14 years and this is the hardest 
problem yet. 

I invite a discussion of this prob- 
lem through your paper by other 
dealers. 

Very truly yours, 
C. E. WALKER 


Worthington Advances 
Church and Towne 


HARRISON, N. J.—Maynard D. 
Church has been elected a _ vice 
president of Worthington Pump & 
Machinery Corp. Since 1924 Mr. 
Church has been president of Moore 
Steam Turbine Corp., which for some 
time has been a Worthington sub- 
sidiary, and he will continue to direct 
this firm’s operations despite his 
added duties as vice president of the 
parent corporation. 


R. W. Towne has been elected 
assistant secretary of the Worth- 
ington organization. 


Before being made general man- 
ager of the Moore firm in 1924, and 
president later that year, Mr. Church 
had been associated with the Kerr 
Turbine Co., has been vice president 
and chief engineer of Dayton Turbine 
Pump Co., and had served as chief 
engineer of the Terry Steam Turbine 
Co. 


Locker Storage Firm To 
Give Hunters Prizes 


MANITOWOC, Wis.—A deer con- 
test open to all Manitowoc county 
hunters has been announced by the 
Manitowoc Cold Storage Co. Prizes 
of three to six month’s free rental 
of one of the company’s cold storage 
lockers and a hunting knife are to 
be awarded to the hunters bringing 
the largest and smallest buck to the 
plant between Nov. 25 and Dec. 5. 
All deer entered in the contest must 
be weighed at the plant. 


Parr-Johnson To Handle 
Warren In Baltimore 


BALTIMORE — Parr-Johnson Co. 
has been organized here to distribute 
Warren refrigerated display cases, 
product of Warren Co. of Atlanta. 
The company has opened headquar- 
ters at 1728 John St. 


McQuay Combines 
Locker Cooler and 
A Sharp Freezer 


MINNEAPOLIS — A_ combination 
locker room cooling unit and sharp 
freezer cabinet known as the ‘Zero- 
Pak” system has been announced by 
McQuay, Inc. 

A floor-type, low temperature, 
forced convection unit, the Zero-Pak 
system employs a large eight-row 
fin coil for use with standard 
refrigerant and a sirocco-type blower 
powered by an electric motor spe- 
cially designed for low temperature 
application. 

In size and appearance this new 
unit resembles a group of eight of 
the McQuay company’s ZP-3 lockers. 
It will handle approximately 300 
lockers, the company claims, and 
requires a 3-hp. water cooled com- 
pressor. Units also are available for 
use with ammonia refrigerant. 

“Water defrosting” is a feature of 
the new Zero-Pak system. This de- 
velopment, the manufacturer claims, 
makes it possible to defrost in only 
10 minutes without warming up the 
locker room or the sharp freezer 
cabinet. Only effort required is the 
throwing of a lever which controls 
a compound valve. 

The Zero-Pak unit provides a 0° F. 
sharp freezer with a 5 to 8° F. 
locker room, although it uses but 
—5° F. suction temperature refrig- 
erant. 

Higher humidity results from using 
high back pressure with the result- 
ing small temperature differential 
between the refrigerant gas and the 
sharp-freezer or locker room tem- 
perature. 

The Zero-Pak also minimizes 
locker room odors, the manufacturer 
claims, inasmuch as most odors are 
carried principally by the. moisture 
in the air and thus become incor- 
porated in the frost which forms on 
the aluminum fins of the unit’s coil. 
When this coil is defrosted with 
water and washed thoroughly several 
times a week, it is explained, these 
odors are carried down the drain 


with the frost and ice. 


At left—Century RS Motor driving 


refrigeration compressor. 
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36 Years of Proven Ability 


Lie Behind the Spe 


8 Repulsion Start Induction Single 
Phase Motors have behind them 36 years 
of proven ability to handle modern refrigera- 
tion compressors and other hard to start loads. 
The high starting torque and low starting 
current of Century RS Motors assure least 
voltage drop at starting, and least light 
flicker. They perform smoothly and quietly at 
times and their attractive appearance 
matches modern industrial design. 
Century predetermines such performance 
characteristics in advance, through the Spec- 
ified Motor Performance of every 


cified Motor 
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Performance 


RS MOTORS 


Refrigerating Compressor 
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Century recommended applica- 


tion. Century's wide range of motor 
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Application 


types and sizes offers you the correct motor 
to meet every air conditioning or refrigera- 
tion requirement — most efficiently and with 
complete satisfaction. 

The Century Motor Specialist nearest you 
will gladly tell you more about Century Speci- 
fied Motor Performance and assist you in the 
correct selection and application of Century 
Motors. His experience is always at your 
service — call him in. 


CENTURY ELECTRIC COMPANY 
1806 Pine Street 


St. Louis, Missouri 


Offices and Stock Points in Principal Cities 


One of thy Largest Exclusive Motor Manufacturers in the World 
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More Than Paying Its Way 


In the top picture is one of the walk-in cooler general storage rooms 
in the George Washington hotel in Washington, Pa., whose refrigeration 
equipment was recently modernized by the Sack Brothers Fixture Co. 
of Pittsburgh. The Peerless off-center coils are placed on the wall ina 


staggered position to prevent dripping from one coil to another. 


Below 


is the battery of four Curtis condensing units, which replaced an outmoded 
high-pressure system, with resulting savings in cost which may run as 


high as 60%. 


and the neat construction of the panel 


Note the way in which the condensing units are mounted, 


board and tubing runs. 
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Savings In Cost & Adaptability To Old Fixtures 
Demonstrated In Washington, Pa. Hotel Job 


WASHINGTON, Pa.—Savings up 
to 60% on operating costs are 
being realized by the George Wash- 
ington hotel here through the instal- 
lation of a low-pressure refrigerating 
system to replace a 30-hp. ammonia 
compressor. 

Four Curtis condensing units total- 
ing 15% hp. are used in the system, 
and Peerless evaporators are em- 
ployed on the low side. 

A 7'%-hp. condensing unit with a 
shell-and-tube condenser refrigerates 
drinking water which is circulated 
throughout the building. The water 
is cooled to between 40 and 43° F. 

A 2-hp. condensing unit refriger- 
ates five Jewett reach-in boxes and 
three walk-in storage coolers located 
in the main kitchen. These refrig- 
erators are equipped with Peerless 
off-center fin coils installed on the 
wall in a staggered position so that 
the defrost water drops directly into 
the drain trough instead of dripping 
on the coil below. 

The refrigerators were originally 
equipped with 14-inch bare iron pipe 
coils of the built-in type. These coils 
were burned into short pieces with 
an oxygen acetylene torch to avoid 
dismantling the boxes. 

Temperature in the reach-in boxes 
ranges from 38 to 42° F., while the 
storage rooms for meats are kept at 
34 to 36° F., the dairy products 
cooler at 40 to 42° F., and the room 
for vegetables and fruits at 42 to 
44° F. 

The third unit is a 1-hp. machine 


that furnishes refrigeration for four 
reach-in Jewett refrigerators, two 
of which are in the bake shop, and 
the other two in an auxiliary kitchen 
which is used only at times such as 
banquets or conventions. These boxes 
are equipped with Peerless off-center 
fin coils and hold temperatures at 
from 38 to 42° F. 

The 1 and 2-hp. units are con- 
nected with a by-pass valve to enable 
them to handle any emergency condi- 
tion that might arise. 

Fourth unit is a 5-hp. condensing 
unit with shell-and-tube condenser, 
which is connected to two 1,500-lb. 
ice makers located on the same floor 
in the engine room, maintaining 
brine temperatures of 0 to 10° F. 
The 7% and 10-hp. units are con- 
nected with a by-pass valve, and 
each machine is equipped with an oil 
separator. 

The Curtis condensing units were 
placed on the old concrete base which 
was squared up and_ resurfaced. 
Refrigeration was maintained during 


the entire time of the erection of the__ 


system by means of temporary units. 

Panel board for this system is 20 
feet long. Each of the units is 
equipped with gauges, and Kerotest 
packless valves were used. 

The management states that 4 
saving of 60% on water consumption 
has been shown over the old system, 
and it is believed that savings 0” 
power consumption will run nearly 
as great. 


Taylor Freezer Contests 
Sales Agency's Suit 


BELOIT, Wis.—The Taylor Freezer 
Corp. has filed a denial in the suit 
seeking damages for an alleged 
breach of contract filed by Patterson 
and Dennison, Inc., Milwaukee sales 
agency, and will defend the suit in 
court. 

The plaintiff claimed that it was 
named exclusive agency for Taylor 
products in a certain area, and that 
the manufacturer made sales to 
certain other parties in that territory. 

The Taylor Freezer Corp. has 
replied that it made no sales that 
violated its contract. 


Dividend Declared By 


Bastian-Blessing Co. 


CHICAGO—A quarterly dividend 
of $1,371%4 per share on _ preferred 
stock and 40 cents per share 0 
common stock, payable Jan. 1, 1940, 
has been declared by Bastian-Blessing 
Co. for the last quarter of its fiscal 
year which ended Nov. 30. 


New Bendix Dealer In Dallas 


DALLAS, Tex. — Village Electri¢ 
Appliance Co. here has been 4P- 
pointed a dealer for Bendix home 
laundry equipment. 
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Salesmen ‘Cash In’ on 
Hotpoint Range Drive 


CHICAGO—Winners in Hotpoint’s 
recently completed “Cash-In” cam- 

ign on electric ranges for distribu- 
tors and their salesmen have been 
announced by Ward R. Schafer, 
range division sales manager. 

H. W. Rollings of Stubbs Electric 
Co. topped distributor salesmen na- 
tionally in the campaign, and also 
was high man in Group “B” rank- 
ings. R. I. Eshman of Graybar, De- 
troit, led Group “A” salesmen and 
was third in national ranking, while 
w. W. McClaugherty of Bluefield 
Specialty Co. led Group “C” sales- 
men and was second nationally. 

Other salesmen in the first 10 na- 

tional ranking were: B. H. Martin, 
Graybar, Omaha; N. L. Cannon, 
Graybar, Columbia; H. C. Baumgar- 
ten, G-E Supply, Los Angeles; T. H. 
Challman, Graybar, Seattle; J. G. 
McDonald, Orgill Bros.; C. D. Smith, 
G-E Supply, Atlanta; and W. R. 
Stainthrope, G-E Supply, Philadel- 
hia. 
. Leading distributorship in the con- 
test was Graybar Electric Co., De- 
troit, Appliance Sales Manager J. P. 
Wear, Jr. bringing his crew in with 
the highest percentage of quota. 
Simon Distributing Co. (J. H. Simon) 
was second in this group, and Gray- 
par, Seattle (F. T. Brien) third. 

Group “B” distributorships were 
led by Stubbs Electric Co, (N. A. 
Hayes), with Graybar, Spokane (V. 
E. McCain), second, and _ Elliott- 
Lewis (Frank Elliott, Jr.), third; 
and Group “C” by Graybar, Columbia 
(J. H. Littleton), with Hawaiian 
Electric (J. W. Smith) second, and 
Ww. A. Case (R. J. Nuber) third. 


Fred Stahle Opens New Store 
In Dallas Residential Area 


DALLAS, Tex.—The Village Appli- 
ance Co. has been opened in the 
Highland Park residential section of 
Dallas by Fred Stahle, former head 
of Electric Household Appliances, 
Inc. The latter unit has’ been 
liquidated. 


Keer Supply Co. Expands; 
Leases New Building 


NEWARK, N. J.—Keer Electrical 
Supply Co. has leased the ground 
floor of a building at 113 Edison 
Place here in an expansion move. 


Conditioning Plays Heavy 
Role In New Quarters of 
Westinghouse Distributor 


(Concluded from Page 1, Column 5) 
cameras and projectors, and photo- 
graphic supplies are displayed. 

On the south side of the building 
is the main showroom where all 
major household appliances and com- 
mercial refrigeration equipment is 
displayed. At the back of the main 
showroom is a smaller showroom 
which is soundproof and which can 
be made lightproof. Radio and tele- 
vision sets are shown and demon- 
strated here. Demonstrations of 
motion picture projectors can also 
be made in this room. 

A number of attractive demonstra- 
tion booths have been installed in the 
record department. These booths are 
well-lighted and are air conditioned 
for the convenience of customers who 
want to listen to the recordings be- 
fore purchase. 


An air-conditioned meeting room 
seating 75 people has been provided 
where any appliance may be brought 
in and demonstrated before a group 
of dealers or salesmen. 

Private offices of company execu- 
tives also serve as demonstration 
rooms since each one is equipped 
with a different type Westinghouse 
portable room cooler. 

The showrooms and demonstration 
facilities of the company’s new quar- 
ters are for the use of dealers and 
their customers, and officials state 
that every effort will be made to 
encourage them to use these facili- 
ties. 

An attractive, cartooned folder 
was sent to the company’s customers 
announcing the moving plans. A 
house-warming party will be held 
between Christmas and New Year’s 
so the festivities will not interfere 
with pre-holiday business, E. B. 
Ingraham, company president, an- 
nounced. 


Snyder Named Appliance Mgr. 
Of Kresge In Plainfield 


PLAINFIELD, N. J.—George H. 
Snyder has been appointed manager 
of the home appliance department of 
the Kresge store here. Mr. Snyder 
has been active in the appliance 
field for 15 years, and has _ been 
connected with the Kresge company 
for the last two and one-half years 
in a similar capacity. 


New Orleans Dealers 


on “Comeback Trail’ 


Stage Spirited Refrigerator Campaign 


NEW ORLEANS—Faced with a 
sales loss in electric refrigerators for 
the first five months of this year, 
appliance dealers and New Orleans 
Public Service, Inc. dug in and 
staged a campaign that reversed the 
figures so effectively that the nine- 
months’ totals showed a gain of 1,167 
units this year over the same period 
in 1938. 

Sluggish refrigerator sales from 
January to June this year were run- 
ning 205 units below the 1938 volume. 
The campaign boosted sales during 
the June-September period 1,372 
units above the same months of 
1938, 

The cooperative campaign was 
directed by the sales staff of the 
utility. The sales staff made some 
45,000 calls and turned over the 
leads to dealers. Results showed that 
the utility reduced its own propor- 
tion of sales from approximately 11% 
In 1938 to less than 5% in 1939. 

A comprehensive sales program 
Was prepared, and the utility aided 
Mm driving it home to prospects with 
4 consistent newspaper and billboard 
advertising schedule. Pep break- 
fasts and evening meetings fired 
dealer salesmen to greater efforts. 
Dealers and distributors also in- 
‘reased their advertising promotion, 
and by September—the last month 


reached full force, producing in that 
month unit sales more than double 
those of the same month in 1938. 


E. N. Avegno, manager of the 
dealer sales division of the utility, 
and Rudolph Viener, president of 
the Electrical Association of New 
Orleans, were key men in getting 
dealers and distributors to put the 
campaign over. 


A sales folder outlined oppor- 
tunities for the refrigeration dealer, 
pointing out that 25,000 in New 
Orleans were without the benefits of 
electric refrigeration, although these 
families had sufficient incomes to 
place them in the “definite prospect” 
bracket. An estimated market of 
7,000 unit sales was predicted. 


In appealing to prospects the ad- 
vantages and economy of electric 
refrigeration was stressed, as well as 
the recently reduced electric rates. 


Results of the interest promoted 
by the campaign were shown in the 
number of dealers reporting refrig- 
eration sales. In January and Febru- 
ary only 24 dealers in the New 
Orleans area reported refrigerator 
sales, while in the final month of 
the drive 63 dealers reported sales. 

A picture of the turn from sales 
decline in units and dollars is shown 
by the following figures for the nine 


in the campaign—the drive had * months of the year. 
ee 
Unit Sales Value of Units 
Month 1938 1939 1939 
SOMUAFY oo... cc ccc cece: 250 168 $ 46,724 $ 27,270 
ae 249 232 45,887 42,397 
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(Left) “Michiganders” hang together 
at the Crosley conclave. W. E. Ham- 
lin of the C. E. Hamlin Co., Jackson, 
Mich.; H. A. Gridley, Frank H. Clay 


(Left) Men from the “Jersey side.” 
Fred Goldberg, Harold Bergman, and 
Dave Slobodien, all of Apollo Dis- 


Hogan, 


Steltzriede, Saginaw Hardware Co., 
Saginaw, Mich. (Right) From Mis- 


souri comes this delegation of Perry 


Co., Kalamazoo, Mich.; and C. W. 


Lik’ Peet es ~ me 


Eakin, Appliance Wholesale Co., Kan- 
sas City; Walter Noss, Rogers & 
Baldwin Co., Springfield; and George 
Hayden, Appliance Wholesale Co. 


a 


tributing Co., Newark, and F. J. 
Crosley district manager. 
(Right) A toast to a bigger year in 


the southwest. Hyman Reader of 
Texas; H. F. Clayton, district man- 
ager; and W. E. Titus, Oklahoma. 


(Left) City slickers, these. Fielding 
Robinson and Grant Layng of Crosley 
Distributing Corp., New York City, 


and H. A. D’Arcy, manager of private 
brands for Crosley Corp. (Right) 
Delegation from an Illinois distribu- 


fe oe. 
yaa 


Be oasis Re SSaates: 


torship. H. E. Burkholder, Otto 
Rascher, and G. Peterson, all of 
Hardware Products Co., Sterling, Ill. 


‘Sure, we women talk 
a lot—and here’s 


the kind of thing 


we talk about...” 


ip men think you’re the only ones 
that talk business! Well, we talk “busi- 
ness,’ too. Only our business is running 
a house. 

“And anything that makes that job 
easier makes a big hit with us. 

“The finish on a refrigerator, for ex- 
ample. Offhand, you wouldn't think keep- 
ing a refrigerator clean is one of the big 
jobs around the house. Well, frankly, it 
isn’t. But it’s one of the many little things 
that add up to a big total. 


>, |e | 
at ike 
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“That’s why I wasn’t surprised when | 
heard that more than 80% of all refriger- 
ators made today have a DULUX finish. 

“I know DULUX. Not only as the 
whitest, smoothest, toughest finish I ever 
saw —but also as the easiest-to-keep-clean 
finish. Most spots, stains, grease and dirt 
vanish with the flick of a damp cloth. If 
the rest of the house were as easy to keep 
clean as DULUX, housekeeping would be 
much, much easier! 

“And how DULUX keeps its whiteness! 
Why, our refrigerator’s as sparkling now 
as it was the day it was uncrated. 

“You men take a tip from us women. 


# 


We are business-like and we want a good 


refrigerator finish . . . one that stays white 
and one that is tough. You’ve got it! Tell 
other women about it . . . by showing 


your prospect the DULUX seal on your 
DULUX-finished refrigerator!” 


E. I. du Pont de Nemours & Co. (Inc.) 
Finishes Division, Wilmington, Pel. 


REG. U.S. PAT. OFF. 


DULUX 


REG.U.S.PAT. OFF, 


FINISH 
L_ON EXTERIOR _| EXTERIOR 


THE MODERN FINISH FOR MOD 


REG. U.S. PAT. OFF. 
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‘Break-Down’ 
Selling 


HARLES D’OLIVE, general- 
i issimo of Stewart-Warner’s 
appliance department, has sensed 
an important trend in consumer 
buying. He has, furthermore, 
geared the 1940 Stewart-Warner 
refrigeration sales program to 
that tune. 


What is it that he has sensed? 
Simply that consumers today want 
to know “what’s in it’ before they 
buy. Led by the “education” of 
consumer’s organizations (see 
editorial in Nov. 15 issue) people 
are today buying more and more 
on specifications. If such specifi- 
cations aren’t forthcoming, these 
buyers are prone to become 
suspicious both of the product 
and its manufacturer. 


Answer To ‘Consumers’ 
Guide’ Activity 


Whereas the racketeering of 
consumers organizations is to be 
deplored, as is the apparent intent 
of many of them to undermine 
confidence in business and business 
enterprise, thoughtful merchan- 
disers will not discount the “tell- 
me-what’s-in-it’” trend which has 
allowed them to spread so widely. 


It all dates back to the 
early days of the depression, 
when frantic manufacturers began 
cheapening their products to meet 
the demand for lower and lower 
prices. Proud names—built by 
advertising and maintained by 
quality products—were besmirched. 
And indignant buyers began to 
demand more than just a trade- 
mark. 


Stewart-Warner plans to meet 
the “tell-me-what’s-in-it” challenge 
not merely half way but head-on. 
“Break-down selling,” as Mr. 
D’Olive terms it, will be a policy 
of aggressively merchandising the 
component parts of a refrigerator 
to the prospect. 


Putting ‘Glamor’ Into 
The Materials 


At the Stewart-Warner conven- 
tion in Chicago last week the big 
feature was “Quality Lane,” which 
was a glamorized exhibition of 
refrigeration parts and supplies— 
all used in the Stewart-Warner 
refrigerator, of course. Following 
are some of the exhibiting manu- 
facturers: 


Kinetic Chemicals 

Bohn Aluminum 

Dulux 

Wood Conversion 

Ranco 

General Electric (motors) 
Westinghouse (Sterilamp) 


Each of these exhibitors showed 
why their products were good, 
and how they made the Stewart- 
Warner a better refrigerator. A 
Stewart-Warner hermetically sealed 
compressor was also shown under 
a stroboscope. 


Helps To Sell 
Field Organization 


Reaction of the _ distributors 
who went through this parts show 
may be taken as a clue to the 
manner with which the idea will be 
received by prospects. To a man, 
they came out with’ greater 
admiration for the product they 
were selling. Every part, they 
felt, had been designed and built 
by experts. 


For altogether too many years 
manufacturers of household refrig- 
erators have tried to keep alive 
the fiction that they build every- 
thing that goes into the product. 
They have had a horror of 
admitting that all refrigerators 
are more or less “assembled” jobs. 


Also, there is no denying the 
fact that leading manufacturers 
found reasons to avoid divulging 
certain specifications when they 
became intensely interested in 
low-price models. The argument 
was given that the customer need 
not concern himself regarding the 
details of parts and materials 
since the manufacturers name and 
guarantee was sufficient assurance 
of quality. 


Privately, it was admitted that 
cheaper sources of supply were 
being sought and that it was 
necessary to experiment with sub- 
stitute materials and _ processes. 
It was not considered good strategy 
to advertise that the unit contained 
a particular brand of material, or 
specified makes of component 
parts, since such practice would 
encourage the supplier to maintain 
his price. 


Perhaps the policy was justified, 
at least from the viewpoint of the 
manufacturer, and _ possibly it 
resulted in benefits to the con- 
sumer in terms of lower prices, 
but it is undoubtedly true that 
quality suffered to some extent. 


Now, it may be argued that the 
loss of quality was only temporary. 
Subsequent events indicate sub- 
stantial gains, in the interest of 
the consumer as well as_ the 
manufacturer, as a result of the 
intense competition among the 
manufacturers of parts and mate- 
rials. Certainly it is true that 
tremendous improvements have 
been made and a large share of 
the gains in efficiency and relia- 
bility are due to the work of 
numerous specialists who concen- 
trated on the development of 
parts and materials. 


Some companies are now coming 
around to the realization that they 
can capitalize on the reputation 
of the various manufacturers who 
supply them with parts. As 
specialists, these parts manufac- 
turers have a real story to tell. 
What’s more, they have been 
telling it, and telling it effectively, 
for some time. 


So, instead of hiding or ignoring 
the contributions of outstanding 


specialists in motors, controls, 
insulation, refrigerants, seals, 
finishes, hardware, etc., the 


smarter merchandisers are now 
beginning to cash in on some of 
the respect which these experts 
have earned in the industry. 


They ‘Il Do It Every Time . . . 


By Jimmie Hatlo 


EDWIN- COULDNT YOU 
WALK TO THE OFFICE 
AND LET ME HAVE THE 
CAR JUST FOR To- 


| DO YOU GOOD. 


THINK I AM- 
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FEW BLOCKS. THE A POSTMAN ? AND HAVENT 
EXERCISE MIGHT BESIDES, YOU 
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Specialists Now 
Make the Parts 


At the recent “Old Timers 
Reunion” held in Detroit, the point 
most often made by these pioneer 
designers and builders was that 
today manufacturers have an 
enormous advantage in being able 
to call upon specialists in the 
production of component parts. 


In the early days of the industry 
a manufacturer had to make 
everything. No one manufacturer 
could be a whiz at producing 
everything that went into the 
complicated mechanism, and as a 
result every machine turned out 
seemed to fall down in at least 
one respect. 


Today the industry has an 
excellent body of expert specialists 
working for it. And the more 
their work is dramatized by com- 
plete unit manufacturers, the more 
thoroughly will public confidence 
be won. 


LETTERS 


Correct Practice For 


Hospital Operating Rooms 


Carlos R. Rossi 
Calle Dr. Jose C. Barbosa No. 7 
San Juan, Puerto Rico 
Nov. 25, 1939 
Editor: 

We are very anxious to know 
whether the introduction of 100% 
outdoor air is still considered to be 
imperative when air-conditioning hos- 
pital operating rooms. 

We should greatly appreciate your 
obtaining for us an answer to this 
question from a competent source. 

WALTER KALS 


Answer: Physicians, surgeons, hos- 
pital superintendents, and air-condi- 
tioning engineers generally agree that 
100% fresh air is considered impera- 
tive in operating rooms. Basic reason 
for this is prevention of the spread 
of a mixture of ether and air, which 
is highly explosive. Another reason 
is to prevent air borne bacteria from 
lodging in return ducts and other 
parts of the system, and being eventu- 
ally returned to the operating room. 

Charles F. Neergaard, hospital con- 
sultant of New York City, speaking 
before the recent conference on air 
conditioning at Lehigh University, 
said, “Hospital mechanical equipment 
should be essentially simple. Consider 
the unit ventilator frequently used in 
operating and delivery rooms. These 
units ideally should have a single 
speed fan to give 10 air changes per 
hour of fresh, filtered, heated air 
without recirculation, and a switch to 
start and stop the motor.” This 
would also apply to any other type 
of conditioning or cooling equipment. 


Where conditioning or fan units are 


Peo Sl ee ve 4 ne hl 


located in the operating room proper, 
care should be taken to prevent the 
creation of electric sparks which 
might cause the ether and air mix- 
tures to explode. Special motors are 
available for this purpose. 


The Bachelors Continue 
To Lose Ground 


Fredrick William Brack 
127 South Mountain Ave. 
Montclair, N. J. 
Business Manager: 

As an old friend who has seemed 
an ardent advocate of the married 
state I think you will be interested 
in the enclosed announcement. I have 
had it in mind to send it to you for 
some time. 

Last Friday just on impulse as I 
was passing the New York Public 
Library I went in to take a look at 
Evectric REFRIGERATION News. The 
“Love Story” on page 4, Nov. 8 issue, 
caught my eye. Perhaps you better 
add two to “the men who get a 
shock.” Myself, when I read of 
George Taubeneck’s engagement—and 
perhaps George when you pass the 
news of me along to him. It looks 
as if I beat him to it by just three 
weeks. 

Best wishes to 
Jean. 


you all, including 


Fred Brack 


Editor’s Note: Mr. Brack, who was 
advertising manager of the News 
from 1929 to 1932, is now registrar of 
Montclair Academy, Montclair, N. J. 
He was graduated by Brown Univer- 
sity and is a member of Phi Beta 
Kappa and Phi Gamma Delta fraterni- 
ties. The enclosed announcement 
referred to in his letter was a news- 
paper clipping telling of his engage- 
ment to Miss Virginia Ruth Wood of 
Montclair, N. J. 


Air Conditioning of 
Printing Plants 


Columbia River Paper Mills 
Manufacturer of High Grade Papers 
Oregonian Building 
Portland, Oregon 

Oct. 30, 1939 
Editor: 

In the past I have noticed articles 
in your trade journal regarding the 
air conditioning of printing plants. 

In one of our subsidiary corpora- 
tions we are interested in air condi- 
tioning and aging certain of the paper 
products that we manufacture. 

If you could refer us to any articles 
that have been published in this re- 
gard for manufacturers of supplies in 
this type of equipment, I will appreci- 
ate hearing from you. Kindly address 
your reply to this address attention 
of writer. 

A. M. CRONIN, JR. 


Answer: Following is a list of refer- 
ences to articles in the News which 
bear on this subject. If you do not 
happen to have these issues on file, 
single copies of the NEws are avail- 
able at a cost of 20 cents each. 

Jan. 6, 1937, Page 8—‘“Bureau of 
Standards Authority Explains Needs 
& Standards in Conditioning Paper 
Stock.” 

Feb. 2, 1937, Page 18—‘“Importance 
of Air Conditioning in Color, Offset & 
Rotogravure Printing Outlined by 
Chicago Executives.” 

June 23, 1937, Page 9—‘Air Condi- 
tioning Reduces Costs, Builds Profits 
—Chicago Printers Find.” 


FP 
Ly ‘ 


March 23, 1938, Page 11—‘Chicago 
Tribune Tests Show How System 
Controls Air Bacteria & Dust Content.” 

March 30, 1938, Page 7—“Flint 
Journal’s New Offices, Press Room, 
Have Year Around Conditioning.” 

May 4, 1938, Page 15—“Air Condi- 
tioning Reduces Trouble for Boston 
Printing Firm.” 


The Xmas Spirit Made 


Someone Too Expansive 


Kelvinator 
Division of Nash-Kelvinator Corp. 
14250 Plymouth Road, Detroit 


Nov. 30, 1939 
Editor: 


the Kelvinator Christmas refrigerator 
story which you ran on the front 
page of the Nov. 29 issue of Rerricera- 
TION NEWS. 

We made the mistake of saying 
the refrigerator has 13 square feet 
of shelf area. It has but 11.5 square 
feet. 

You made the mistake in the pic- 
ture caption of saying the unrefrig- 
erated vegetable bin provides five 
bushels of food storage space. _ It 
provides but two (the entire unit 
provides five). 

We're even! 

R. E. GAvuen 


A Significant Trend 
In Air Conditioning 


Curtis Refrigerating Machine Co. 
St. Louis, Mo. 
Nov. 27, 1939 
Gentlemen: 

We recently received from you 4 
sheet entitled “A Significant Trend’ 
explaining the salability of air-condi- 
tioning units. 

A number of our salesmen have 
expressed interest in this particular 
sheet, therefore, would like to have 4 
supply of these sheets—say 50 copies. 

H. C. Morrison, 
Sales Manager 


Diversified Training In 
Atlanta High School 


West Fulton High School 
(Fulton County System) 
1890 Bankhead Highway, Atlanta, G@ 
Nov. 29, 1939 
Dear Sir: 

We are beginning this year at the 
West Fulton High School a speciél 
course in Diversified Cooperation 
Training. It is a Part-time program 
which permits students to spend one 
half of each school day in employ 
ment under actual working conditions 
and the other half of the day in high 
school where the student’s regula! 
course includes two periods which ar 


devoted to related and_ technica! 
subjects. 
I have some students that 4! 


working with refrigerators, such * 
delinering and repairing, and I am in 
need of material along this line. If 
you have any material that could 
used in a related study course 0 
refrigeration, I will appreciate it ve" 
much. 

I shall consider it a favor if you 
will attend to this at once. 

E. P. SrorY 
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Oil Company's Advertisement Hits 
Icemen In a Very Tender Spot 


Socony-Vacuum Ad 


Called ‘Most Appealing’ 


Midwest Mfg. Co. 
Successors to 


Midwest Stamping & Enameling Co. 
Galesburg, Illinois 
Nov. 21, 1939 
Editor: 

Here is one of the most appealing, 
dynamic refrigerator advertisements 
I have ever seen. Strange as it may 
seem, the advertiser is not a refrig- 
erator company but an oil company, 
The Socony-Vacuum Oil Co., Inc. 

This advertisement has “everything,” 
fom the standpoint of advertising 
electrical refrigerators in general even 
though it may not attempt to sell any 
particular brand. 

I think national advertisers of 
refrigerators ought to study this 
advertisement carefully. It has “some- 
thing’ no refrigerator advertisement 
I have ever seen has ever had. 


The young wife in the advertise- 
ment tells a whole story in her smile 
as she looks at her new refrigerator. 
No evening dresses or a refrigerator 


How Oil Helps a Lady Bring 
Her Kitchen Up to Date = 
Sure 4 a: . 3 sf f r 


#5 


Socony-Vacuum Creeel Yabuiialin 


Helps American Industry Make Better Products 


full of “gadgets,” no super-kitchen, 
just an average housewife in an 
average kitchen. (The housewife is 
good-looking, but how many house- 
wives aren’t?) 

The two men carrying out the ice 
box provide a clever, terrific wallop. 
Out goes the old—in comes the new— 
and with it progress—convenience— 
streamlined beauty—sanitation and 
economy. All these things are told, 
not in words, but in the picture. 

Yes, a rather simple one-color, 
inexpensive picture but what a wallop. 


J. C. BATTLEs, 
Manager, Refrigeration Sales 


P.S. The above advertisement ap- 
peared in the Nov. 13 issue of Time 
Magazine. 


Ice Industry’s Organized 
Protest Gets Results 


Editor’s Note: The above is what 
4 member of the mechanical refrig- 
eration industry thought of the 
Socony-Vacuum advertisement. 


(The advertisement was one of a 

Series of institutional advertisements 
centered around use of oil in various 
types of goods.) 
The attitude of the very sensitive 
Ice industry was, as might be ex- 
pected, “something else again.” The 
copy which stated—“There goes the 
old icebox! In its place—a beautiful, 
‘ficient refrigerator . . . it’s amazing 
low cost made possible with the help 
of a microscopic film of  oil’— 
brought yelps of dismayed protest 
‘rom ice industry men all over the 
Country, which kept Socony-Vacuum 
officials busy denying that they had 
had anything to do with the advertise- 
ment or the copy idea. 


Perhaps, however, there is a lesson 
or the mechanical refrigeration and 
Particularly the air-conditioning busi- 
ness in this matter—a lesson in what 
Unified, organized, industry action can 
do. For Socony-Vacuum has made a 


special advertising appropriation said 
to be nearly $10,000 for advertisements 
featuring modern ice refrigerators in 
forthcoming issues of “Time” maza- 
zine and “Business Week,” publica- 
tions in which the other advertise- 
ment appeared. What’s more, the 
advertisements are to be prepared by 
the advertising agency retained by 
the National Association of Ice 
Industries. 

The periodical “Refrigeration,” a 
publication for icemen published in 
Atlanta, Ga., had the following to say 
about the original advertisement: 


“Socony-Vacuum Oil . one of 
the Standard Oil group... published 
in ‘TIME’ and ‘BUSINESS WEEK,’ 
and possibly other publications, an 
advertisement that ice men were 
unable to take as anything but an 
intentional and unjustified slur . . 
marketwise or just as a matter of 
fairness. 

“Unfortunately it came right on the 
heels of offensive radio advertising by 
Standard of N. J. that got called in 
the area where it was broadcast and 
was quickly ‘corrected.’ 

“The National Association, this 
publication, and several state and 
regional associations took steps to see 
that the ice industry was apprised 
of the facts in regard to the particu- 
larly unfortunate Socony-Vacuum 
advertisement. = 

“Icemen of the country did all that 
was needed . . and perhaps more. 
Some of the letters were fine. Some 
were of the type that usually get 
ill-will rather than good-will. But all 
of them were rather positive about 
the fact that the ice industry is 
ORGANIZED and won't stand for 
any more ‘fun poking’ at the hands 
of advertising ‘experts’ who can see 
sprouting acorns but can’t see the 
TREES that grew strong before they 
(the clever copy writers) happened 
to look in the direction of the forest. 

“Any one who has written ‘copy’ 
for advertisements, or who has an 
understanding of agency-client rela- 
tions cannot fail to harbor a brotherly 
sympathy for the fellow . . . whoever 
he was . who had that ‘bright’ 
inspiration: ‘There goes the old ice 
box! In its place—a beautiful efficient 
refrigerator ... its amazing low cost 
made possible with the help of a 
microscopic film of oil.’ 

“What a pity it is that this copy 
writer, whoever he was, did not 
realize how microscopic that film of 
oil actually is ... in comparison with 
the trainload after trainload of lubri- 
cating oil, gasoline, and even diesel 
and fuel oil that the ICE industry 
uses or retails? ... 

“The theme of this advertisement 
fitted exactly into the picture the 
public held prior to the day the ice 
industry and ice refrigerator makers 
began to tell the story of modern 
air-conditioned ice refrigeration. 


“The ice industry is definitely at 
fault for having let such opinion 
become popular and is again at fault 
for not having told the story in more 
mediums, to more people in more 
convincing words since it decided to 
do something about educating the 
public.” 


Gesture Is Called 
‘Good Sportsmanship’ 


In the current issue of “Advertising 
Age” the present status of the situa- 
tion is summarized as follows: 


“New York, Nov. 30—A dramatic 
example of good sportsmanship in 
business came to light this week 
when it was learned that Socony- 
Vacuum Oil Co. has agreed to appro- 
priate about $10,000 worth of maza- 
zine advertising space in an attempt 
to rectify what the ice industry 
considers a wrong inflicted in two 
recent advertisements sponsored by 
the company... . 


“The new copy which the oil com- 
pany has scheduled to counteract the 


objectionable advertisement will ap- | 


pear in ‘Business Week,’ Dec. 16, and | 


in ‘Time,’ Jan. 8. Each insertion will 
be a page in two colors, similar to 
the previous copy. It is understood 
that the new copy will make no 
reference to the previous message, 
but will emphasize the role of ice in 
the home.” 
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October Range Sales 
23,611 Units, 32% Gain 


NEW YORK CITY—Manufactur- 
ers’ sales of domestic electric ranges 
in the United States and its terri- 
tories (Alaska and Hawaii) during 
October, 1939 totaled 23,611 units, 
an increase of 32.9% over the 17,756 
units reported for October, 1938, 
according to manufacturers’ reports. 

Sales reported by these same manu- 
facturers for the first 10 months of 
the year totaled 264,409 units, a 20% 
gain over the 220,075 reported for 
the same period last year. 


Waters Becomes General 
Manager of Borok Co. 


NEWARK, N. J.—E. A. Waters, 
formerly store manager at Christian 
Schmidt Furniture Co., has_ been 
appointed general manager of Borok 
Furniture & Radio Co. here. 


‘Economy Chart’ Shows 
Appliances’ Low Cost 


ALEXANDRIA, Va.—An “all-elec- 
tric economy chart,’ designed to 
show the home owner exactly how 
little the use of electrical kitchen 
equipment will add to his present 
electric bill, is being used by Virginia 
Public Service Co. to promote 
kitchen-appliance sales. 


The chart consists of a card en- 
closed in an envelope open at one end. 
In the front of the envelope are four 
slots, through which figures repre- 
senting dollars and cents appear on 
the card. The customer slides the 
card until the first slot shows his 
present average electric bill. 


Second slot then shows what the 
bill would be with an electric refrig- 
erator, third slot shows how the bill 
would be affected by addition of an 
electric range, and the fourth shows 
the bill when the electric water 
heater has been added. 


Buffalo Music Memorial 
To Get $50,000 System 


BUFFALO—A $50,000 project, the 
air conditioning of the Kleinhans 
Memorial Music Hall here, has 
been awarded to the Quackenbush 
Co. by the city of Buffalo. 

Equipment, the indirect water cir- 
culating type, will be supplied by 
Vilter Mfg. Co. 

The refrigerating plant, which will 
supply cooling for the entire building 
including the main music auditorium, 
a chamber music room, a refresh- 
ment room in the basement, and 
several rehearsal rooms, will be of 
215-ton capacity. 

In order to meet changing condi- 
tions outdoors and the indoor condi- 
tions which will be determined 


according to the number of people 
gathered in the building, two com- 
pressors, one having a 150-hp. motor, 
the other a 75, will be used. Heat- 
ing will be gupplied by the system. 
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‘Metropolitan Jobbers’ 
New Association In 
New York City Area 


NEW YORK CITY—Eleven firms 
are charter members of the Metro- 
politan Refrigeration Air Condition- 
ing (MRAC) Jobbers Association of 
New York, Inc., organized at a 
meeting Nov. 20. 

Charles Pose of Capson Co., Brook- 
lyn, was elected president of the 
new organization, and Albert Hofeld 
of Albert Hofeld, Inc., New York 
City, was named secretary and 
treasurer. 

Charter membér firms are: Aetna 
Supply Co., New York City; Harry 
Alter Co., New York City; T. W. 
Binder Co., Newark, N. J.; Capson 
Co., Brooklyn; County Seat Plumb- 
ing Supply Co., Inc., Mt. Vernon, 
N. Y.; Excel Refrigeration Supply 
Co., Brooklyn; Albert Hofeld, Inc., 
New York City; Melchior, Arm- 
strong, Dessau Co., New York City; 
Paramount Eiectric Supply Co., New 
York City; and Perry Metal Products 
Co., Inc., Brooklyn. 


Newcum, Pitcher Talk At 
Standard Brass Meeting 


HOUSTON, Tex.—A meeting of 
some 100 service men, engineers, and 
contractors was held recently at the 
offices of Standard Brass & Mfg. Co. 
here. Features of the meeting were 
talks by L. J. Pitcher of Peerless of 
America, Inc. and K. M. Newcum, 
Superior Valve & Fittings Co. Door 
prizes were awarded. 


No Joints! No Leaks! 


This Rome Jointless Water Cooled 
Condenser is a typical example of 
Rome’s ability to provide trouble 
free condensing equipment. Rome 
Water Cooled Condensers are used 
by many leading compressor manu- 
facturers. Write for complete in- 
formation. 


ROME -TURNEY 
RADIATOR COMPANY 
222 Canal Street 
ROME, N. Y. 


New Method Introduced 
For Connecting Tubing 
To Pipe Threaded Holes 


DETROIT—What is described as 
a “new system” of connecting copper 
and aluminum tubing to pipe-thread- 
ed tapped holes has been developed 
by VibraSeal Corp. here. The 
method is claimed to protect against 
tube fatigue and failures, to dampen 
vibration, noise, and heat flow, to 
require no flaring, and to absorb 
vibrationary strains which commonly 
result in tube breakage. 

Removal of noise in connection 
with the operation of compressors is 
claimed as a leading advantage of 
the system. 

In use, a _ threaded nipple or 
adapter is screwed into a threaded 
or tapped hole, a 
VibraSeal gasket is 
placed on the tubing, 
and a lock nut used to 
compress or spin the 
gasket to form a flexi- 
ble seat, making a 
tight connection but 
permitting tubing flex 
in a movement of 
several degrees in any 
direction. 

Connection may even 
be made if the tubing 
is not in exact align- 
ment, it is claimed, as 
the radial movement, 
due to the flexible seat, allows some 
latitude in this connection. The 
gasket is claimed to be impervious 
to oils, gasoline, or gases. 

Action of the fittings is said to be 
comparable to a ball and_ socket 
conduit joint with a limited travel 
on vertical and horizontal planes. 
By holding tubing in a non-metallic 
grip, breakage of tubing caused by 
local stress and fatigue is eliminated, 
it is claimed. 

The VibraSeal method is applicable 
at present to tube sizes from % to 
2 inches, o.d. 


Grunow Service Moves 
Brooklyn Quarters 


BROOKLYN—After Dec. 1, Gru- 
now Refrigeration Service, Inc., 
factory authorized distributor for 
Grunow parts and Carrene refrig- 
erant, will be located at 1132 Bedford 
Ave. here. 


Brazilian Firm To 


Handle Trane Line 


SAO PAULO, Brazil—B. Sant’Anna 
& Cia, Ltd. has been appointed 
exclusive Trane distributor for the 
states of Sao Paulo and Rio de 
Janeiro, as well as the _ federal 
district of Brazil. 


<-J Supply the APPLICATION... 
te a the EQUIPMEN 


No matter what the application may 
be... if it calls for comfort cooling, 
product cooling, air-conditioning, or 
commercial refrigeration. ..we can 


“ AUTOMATIC REFRIGERATION 


AIR CONDITIONING 
poe iy Dept. AC-1 


supply dependable equipment to fit 
the need. Write for details of our 
attractive distributors’ arrangement. 


GENERAL REFRIGERATION CORPORATION 
Beloit, Wis., U.S.A. 


MODEL 153 
Water-cooled 
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Separate Circuits In 
New Charger System 
“Speed Up’ Transfers 


PITTSBURGH—A “rapid charger” 
refrigerant transfer system manu- 
factured by the Superior Valve & 
Fittings Co. is in operation at 
the Pittsburgh branch of Melchior, 
Armstrong, Dessau Co., Inc. here. 
Four refrigerant transfer circuits 
used in the device are for methyl 
chloride, sulphur dioxide, “Freon-12,” 
and iso-butane. 

Located in an insulated compart- 
ment behind each vertical set of 
valves is an_ individual ‘“instan- 
taneous” liquid cooler, one for each 
refrigerant. Liquid refrigerant from 
storage cylinders is cooled enroute to 
the service cylinder or unit. 

The cold liquid flowing into the 
service cylinder or unit reduces the 
pressure therein. High pressure in 
higher temperature (room tempera- 
ture) storage cylinders because of 
the pressure differential, forces a 
continuous rapid flow of liquid into 
and through the charger, thence into 
the unit being charged. 

The copper tubing lines leading 
from the storage cylinders to the 
charger are % inch o.d. The large 
size tubing was used to prevent 
restriction and to provide for faster 
transfer of the refrigerants. Each 
line from each refrigerant storage 
cylinder is connected to the inlet of 
a Superior filter to remove any scale 
or dirt which might flow with the 
refrigerant as a result of inverting 
the cylinder. 

From the filter, the liquid from 
each storage cylinder passes through 
a bullseye, or liquid indicator. From 
the liquid indicator the liquid passes 
through the diaphragm _ packless 
valve, thence into the liquid cooler, 
which is located immediately behind 
the panel in an insulated container. 

From the liquid cooler, the liquid 
passes through the lower valve for 
each circuit, thence through the 
charging hose, into the cylinder being 
charged or filled. 

Each refrigerant has its individual 
circuit, and there is no mixing of 
the refrigerants. It is possible to 
transfer all four refrigerants at one 
time, because each refrigerant has 
its own individual liquid cooler 
circuit. 

The manifold above the center 
row of valves connects, on the lower 
side of the tee, to the suction inlet 
of the vacuum pump. (See drawing.) 
The discharge from the vacuum 
pump connects to the tee above 
valve “E,” which is in the discharge 
to the atmosphere circuit. 

Condensing unit used in this in- 
Stallation is a 4%-hp. model. A ther- 
mostatic expansion valve is em- 
ployed, and temperature of the liquid 
coolers is regulated by means of a 
low pressure control on the condens- 
ing unit, which is set to cut in at 
25° F. refrigerant temperature and 
cut out at 10°. 

When the unit is all set up for 
operation and the condensing unit 
has operated through at least one 
cycle (for the purpose of chilling the 
refrigerant in the liquid coolers), the 
liquid flows very rapidly into the 
cylinder or condensing unit being 
charged. The average is 5 lbs. per 
minute. 

The switch at the lower left hand 
side of the panel is for starting and 
stopping the vacuum pump. The 
gauge immediately above the switch 
registers the vacuum in the cylinder 
and charging hose during the evacua- 
tion process prior to charging. The 
valve in the upper right hand corner 
is for discharging used refrigerant 
to the atmosphere (that refrigerant 
which is not desired to be drawn 
through the vacuum pump). 

The valve at the lower right hand 
corner (valve “D” in the drawing) 
in the liquid line circuit from the 
condensing unit, and serves as a 
shut-down valve to allow the refrig- 
erant to be pumped back into the 
condensing unit, when it will cut out 
on low pressure control for nights 
and weekends. This valve should be 
open during normal operation. 

The unit comes complete with 
mounting brackets and all connec- 
tions for attachment of the expansion 
valve, vacuum pump, condensing unit, 


| storage cylinders, discharge line, and 


charging hose, and is available for 
use with two, three, or four refrig- 
erants. Convenient tabs, located 
immediately below the charging 
valves, indicate the refrigerant for 
the particular circuit. 


The ‘Rapid Charger’ Valve Connections 


STORAGE CYLINDERS 


Suita oun Ta 


» SCALE 
How the charging board is set up in 


CONDENSING UNIT | 


the Superior company transfer setup, 


The manifold above the center row of valves connects to the suction 
inlet of the vacuum pump. 


As It Appears In Actual Service 


ag PONNCL eee 


Henry Armbruster, salesman of Melchior, Armstrong, Dessau’s Pittsburgh 


branch, charges and weighs a 


service cylinder of refrigerant. 


‘Behind the Scenes’ View 


LINES TO LIQUID COOLERS 


STORAGE CYLINDERS 
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DISCHARGE LINE 
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COOLERS 


ag THERMO VALVE 


SUCTION LINE 
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CONDENSING UNIT 


L 
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Rear view of the charging board, 


condensing unit and 


showing the connections from the 
the vacuum pump. 


Goldberg Plans Big Party 


CHICAGO — Herman _ Goldberg, 
manufacturers’ representative here, 
is all set to stage his annual 
Christmas party for members of the 
refrigeration industry in this area. 
This year the event will be held on 


Dec. 13 in the North Ballroom of the 
Stevens hotel. Festivities will begit 
at 8:30 that evening. 

The Yuletide spirit will prevail. 
A national network orchestra has 
been engaged to swing out under 
the mistletoe, and several ace vaude- 
ville acts will perform during the 
session. 


THEY'RE READY FOR YOU 
THE NEW At Fooz-n-Food UNIT Locke! 


© The most sensational development in Froz-n-Food Lockers 


has already won the acclaim of 


prospective owners in many sections of the country. 


Lockers present economies and _ profit 


can't afford to overlook. Get complete information—NOW— 


write for it today. 


FASTER — EASIER INSTALLATION 


You don't have to be a bridge-builder to 
A-S-E- Froz-n UNIT Lockers. 


shipped assembled ready to set in place. 


can be assembled in three minutes and 


(a) Two-drawer (b) Bolt top & 
UNIT bottom to back 


in place 


with 


locker plant owners 


The two-drawer UNITS are 
The door lockers 
easily stacked. 


(c) Slide sides 


Just six parts and four bolts 
nuts—that's all 
to it. Add sections as needed. 


ALL-STEEL-EQUIP 


and 
UNIT 


opportunities that you 


assemble and install 


(d) Fit door 
with its frame 
on open end 


there is 


COMPANY 


INCORPORATED 


1112 KENSINGTON AVE. « AURORA, ILLINOIS 
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Experience and Opinion 


© 


—s Students 
‘Learn By Doing’ 


Honolulu Technical School 

800 S. Beretania St., Honolulu 

pranches: 1807 S. Beretania St. & 
Hanapepe, Kauai 
Dear Sirs: 

We have watched with the great- 
est interest the controversy on mail 
order Studies in refrigeration and 
air conditioning. We have always 
found that practical training is the 
only way to learn this trade but that 
most young people lack the funds 
to attend a practical school. 


For instance our school year takes 
11 months, 5 hours a day and costs 
almost $400 including tools, books, 
etc. However, during the training 
period the students completely re- 
puld every known brand of refrig- 
erator, commercial and domestic, 
and install and work on air condi- 
tioners as well. 

Theory is given in classroom in- 
struction but what we have found 
to be the best way of teaching young 
men is what we call our “Products” 
plan. In this way we rebuild a con- 
stant supply of refrigerators and 
market them, some at a profit, some 
at a loss. In this way students 
‘earn by doing’ and no_ student 
works on a box previously repaired 
by another student. 

Selling these boxes under guaran- 
tee we send a mechanic-instructor 
out with one or two students on 
‘service’ and have four trucks for 
this purpose. This gives students 
actual shopwork training as well as 
actual field service work. The re- 
sult is that we can place graduates 
with service concerns and seldom 
ever have a student lose a job for 
inefficiency. 

However, one lesson we_ have 
learned might be of interest to 
embryo students and that is—give 
each student an aptitude test before 
letting him start school. Many young 
men come to us all set to become 
refrigeration men when they haven’t 
the slightest leaning towards that 
trade, the desire to learn it being 
solely created by “reading success 
stories” in some of the high pressure 
advertising in “redhot” magazines. 


We check each prospective student 
and having a welding, radio, auto, 
upholstery, and diesel school, as well 
as refrigeration, we can usually place 
them in the subject they are suited 
for. Many we send to other schools 
to study subjects we do not teach. 


There is usually too much anxiety 
on the part of school salesmen to 
“make a sale’? to consider the stu- 
dent. Often we have antagonized 
the student by refusing to take him 
in the class he feels he wants to 
join. However, we have established 
a relatively high placement by this 


STOP LEAKS AND 
NOISE 


on old shafts as well 

matt as new 

SYNTRON 

A cane **ANTI FRICTION” 
, SHAFT SEALS 


Order from your jobber 


SYNTRON CO. 
0 Lexington Ave., Homer City, 


Pa. 
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; GLOEKLER MANUFACTURING CO 
ERIE. Pa. 


Neernne FOR OUR NEW CATALOG 


Manufacturers of 
VEG-A-KRISP 
Complete line of Meat and 
Vegetable Display Cases. 


Quillen Bros. 
Refrigerator Co. 


Indianapolis, Indiana 


on 


Training Refrigeration 


Service Men 


plan. We believe many other main- 
land schools might benefit in their 
training plans by using some of the 
above ideas and, if they do, it is OK 
with us. 

S. E. GILES, Manager 


Training Course Paved 
Way For Our Business 


Stuart W. Battan 
Successor to Wm. H. Lamborn 
Refrigeration, Air Conditioning 

Heating 
Avondale, Pa. 
Gentlemen: 


This letter is unsolicited and, if 
you care to, I wish you would 
publish it. 

It is from a man that has tried to 
make his own way and has succeeded 
so far, with the help and assistance 
and suggestions of others. You can 
discount 50% and make good use of 
the other half, but the half you can 
throw away can be discarded without 
calling it decayed. If it is not satis- 
factory to your hearing do not listen, 
but if it is something you want to 
hear a person can and will keep his 
eyes and ears open. 

I sometimes feel sorry for some of 
the fellows that write these letters to 
your magazine in reference to the 
R.A.C.I. of Chicago and the training 
they give. First, the home-study 
course is worth while in itself, if a 
person wants to apply his time and 
study to these assignments. 

These assignments alone could and 
would give any man a background, 
if properly applied, to get himself a 
job. Maybe not $30 to $60 a week 
but nevertheless a job. I believe if 
a man or woman wants a thing bad 
enough they can have it, that is, if 
they want to sacrifice just a little and 
not have everything given to them. 
So why condemn anything if you do 
not know anything about what is 
being condemned. 


Now for the practical training 
course that a man gets at R.A.C.I. in 
Chicago. I personally cannot give 
the school, the instructors, and the 
office personnel enough credit. They 
give you every opportunity that is 
available to become a good service- 
man, engineer, or business man. If 
the man cannot grasp what he is 
being taught there it should be no 
reflection on the school or the 
instructor. And if a person does not 
want to be taught then 10 or 15 
years training will not do any good, 
so why hold the R.A.C.I. responsible 
for not getting a job for you. 

My education has been very limited 
and what I got was the hard way. 
I did not finish grammar school 
grades. Being raised on a farm there 
was plenty of work, then enlisted in 
the Army in 1917. After that went 
to work as a plumber’s helper and 
finally became foreman. Now, with 
the assistance of R.A.C.I., I have what 
I consider a very nice little business 
and a very competent personnel. 


I have recently received a franchise 
from the world’s largest oil burner 
manufacturer for three counties, along 
with refrigeration and air condition- 
ing. If at any time I can come to 
the rescue and uphold the name of 
R.A.C.I. I will, because I feel that 
is due them. 

Try and get the same instructions 
from any of the colleges, for even 
50% of what is paid R.A.C.I., and 
what guarantee of a job do you get? 
You may receive a beautiful sheep- 
skin but does that guarantee a job? 
No, you still must get out and help 
yourself, and you can—if you have 
the stuff. 

I remain, 
Yours truly, 
Stuart W. BATTAN 


‘Sell Yourself Into a Job’ 
Says Maintenance Man 


The Upjohn Co. 
Makers of Fine Pharmaceuticals 
Since 1886 
Kalamazoo, Mich. 
Gentlemen: 

I am a graduate of R.A.C.I. of 
Chicago, Ill., and since my graduation 
a year ago last May I have been 
employed by the Upjohn Co., Kala- 


' mazoo, Mich. My work is operating, 


SERVEL, by), 


| Siluer Fleet 


COMMERCIAL 1 = mean MACHINES 


'B 
bat en is only skin deep” 


face of a. the lustrous silver sur- 
rel unit ese sensational new Ser- 
Derfor S, you'll find a degree of 

mance, economy and noise- 


lessness never before available in 


low-pressure refrigeration. Write 
today for details. Servel, Inc., 
Electric Refrigeration and Air 


Conditioning Div., Evansville, Ind. 


servicing, and general maintenance of 
the air conditioning and refrigeration 
equipment used by this company in 
the manufacture of pharmaceutical 
products. 


This position I obtained through 
the very fine cooperation of the 
Refrigeration and Air Conditioning 
Institute of Chicago and I owe my 
success in this work to the efficient 
training I received while at R.A.C.I. 
The value of this training cannot be 
estimated in dollars and cents and 
their excellent training program de- 
serves the highest recommendation I 
can give it. 

I wish to make this statement in 
opposition to any criticism directed 
against the Refrigeration and Air 
Conditioning Institute of Chicago for 
not obtaining positions for all of its 
graduates; that the R.A.C.I. cannot 
sell your services alone, you have to 
help by selling yourself to a prospec- 
tive employer. 

Sincerely yours, 
MERLE HARMON 
911 S. Park St., 
Kalamazoo, Mich. 


Knowledge of Theory 
Gives Him Advantage 


18 Guy Place 
San Francisco, Calif. 
Nov. 11, 1939 
Dear Editor: 


From time to time I notice where 
they bring out the pro and eon about 
refrigeration and air conditioning 
schools. Since I have been a success- 
ful student of the Refrigeration & Air 
Conditioning Institute in Chicago I 


like to say in all fairness that the 
schools have a definite place in the 


; industry, if they get the right kind 


of men enrolled in their course. 

One should have a certain educa- 
tional foundation for it, plenty of 
ambition, mechanical ability, and 
perhaps a little luck in getting started 
after they get out of school. Such a 
graduate from a school has an advan- 
tage over other fellows that want to 
get started in this industry just by 


working their way in. Theoretical 
knowledge has helped me _ always 
where others have been lost at a 


certain problem. 

Air conditioning especially is a 
combination of three or four other 
trades and to learn this combination 
one does well to go to a school and 
learn all there is to learn about it. 
That, of course, means hard work, 
which is always the key to success. 

ALFRED HALLER 


New Furnace Humidifier 


DOWAGIAC, Mich.— An electric 
rotating-type forced air humidifier 
said to be capable of evaporating up 
to 36 gallons of water daily has 
been added to the line of humidifying 
equipment manufactured by Rudy 
Furnace Co. 

The electric unit sets in the bonnet 
of a furnace and utilizes the motion 
of air, rather than temperature, to 
impell transfer of water into the air. 
A screen cylinder is rotated so that 
it picks up water from a pan and 
permits the moving air to sponge it 
up. Rate of evaporation may be 
controlled by adjustments. 


‘Frozen Sleep’ Machine 


Company Is Formed 
By Buffalo Men 


BUFFALO—A company to be 
known as Therm-O-Rite Products 
Syndicate has been formed here to 
market temperature-control units 
used to bring about “frozen sleep” 
in the treatment of cancer patients. 
Associated in the new organization 
are Eugene L. Barnes, inventor of 
the device, Herman A. Brenner, J. 
William Ellis, and William J. 
Daetsch, all Buffalo residents. 


Mr. Barnes said he is working to 
perfect the unit before filling any 
orders already received. By means 
of the circulation of water through 
“body-adaptors,” the unit is able to 
induce desired temperatures of from 
20 to 140° F. in medical treatments. 

The inventor is being helped by 
experiments conducted by the Temple 
Fay Hospital in Philadelphia. He 
hopes to have the unit ready for 
marketing by the first of the year. 


Don Healy Moves Store 


ANTIGO, Wis.—Don Healy Radio 
Sales & Service has opened for busi- 
ness in its new location at 533 
Superior St. here. The firm has been 
named exclusive RCA-Victor repre- 
sentative in Antigo. 


To Give You 


Greater Service 


Wherever you are, you'll find ‘the Alco 
jobber to be a leader in your territory; 
an outstanding source of supply and help- 


ful assistance. 


Alco jobbers are carefully selected so 
that they may be in a position to render 
the greatest possible service to the trade. 


Your Alco jobber can furnish the proper 
type of refrigerant control for every type 
of installation— for any refrigerant in use 
on flooded or dry expansion systems from 
the smallest commercial job to the largest 
cold storage plant application. 


A counter and portion of the stock in a typical Alco Jobber’s salesroom. 


--- The ALCO Jobber is a 
eaderz in His Community 


Every Alco jobber has at his disposal 
the complete engineering facilities of the 
Alco Valve Company — often of great 


assistance in solving your problems of 
proper control application in the field. He 


requirements 


is equipped to furnish you with helpful 
information at all times, including bulletins, 
engineering data sheets, etc. 

Your Alco jobber can serve you well 
in many ways—call on him concerning your 
in the field of automatic 
refrigerant control. Write to Alco for 
further information and the name of your 
nearest Alco jobber. 


ALCO VALVE COMPANY e 2620 Big Bend Bivd., St. Louis, Missouri 
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A Dehydrator that is really 
Dry. Mueller Brass Co. 
Dri-Drier. 


MUELLER BRASS CO. 


Port Huron, Mich. 


COMMERCIAL 
REFRIGERATORS 


World's most complete line 

of commercial cabinets — 

13 to 84 cu. ft. capacity. 
I1DW 


MFG. COMPANY * GALESBURG, ILL 


——Over 120,000— 


MASTERBUILT Lockers In Use 
Investigate the 

HyDroLoc Individual Locker 
the popular locker sold only thru 
refrigeration and insulation distribu- 
tors. Write for particulars. 

Master Refrigerated Locker Systems, Inc. 

121 Main St. Sioux City, lowa 


FIN COILS 


PIPE COILS 


WRREMPE 


340 N.SacrameAto Blvd. Chicago 


Air Conditioning Sales and Engineering 
Discussed At Eastern Conference 


BETHLEHEM, Pa. — Development 
of air-conditioning markets and crea- 
tion of a demand for equipment, 
together with discussions of many 
technical phases of the industry, 
occupied visitors attending the East- 
ern Air Conditioning Conference 
held at Lehigh University here Nov. 
10-11. 

At the first session in Packard 
Auditorium, A. R. Stevenson, Jr. of 
the General Electric Co. declared 
that ‘‘we can’t go out tomorrow and 
multiply the total air-conditioning 
business by 10, any more than it 
was done or could be done in any 
of the other great industries.” As 
chairman of the opening meeting Mr. 
Stevenson pointed out that it has 
been the trivial fads that have 
mushroomed overnight, while the 
worthwhile enterprizes have grown 
slowly and steadily. 

“It is correct to visualize a 
tremendous growth in air condition- 
ing,” he stated, “But it will be a 
more gradual, healthy development 
than is sometimes anticipated.” 


Short, husky stain- 
less steel stem will 
not bend. Held 
open by large 
bronze spring. 


Extra large approved 
bronze Sylphon with soft 


copper flange to make 
tight joint under bonnet. 
Sylphon travel restricted 
to less then its capacity 
and extra deep convolu- 
tions prolong life to more 
then 100,000 cycles. 


ORDER SYLPAK VALVES AND GET 
THE DOUBLE SECURITY OF THE SYLPHON 


Phosphor bronze disc Swivel bislltheebinvee Goes: 
reinforces top of Sylphon ing strain from sylphon. 


Special spring 
holds gases 

whether valve is in open, 
closed or partially open 


f 4 
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a ctinncing | 
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THE IMPERIAL BRASS MFG. CO., 565 So. Racine Ave., Chicago 


PLUS A GOOD SPRING LOADED PACKING 


IMPERIAL 


— MILLS 


COMPRESSORS 


Mills Novelty Company 4100 Fullerton Avenue e Chicago, Illinois 


for Commercial Use 


outstanding Koch Products in the complete 
line of Koch Commercial Refrigerator Cabinets. 


Write for details concerning open territories. 


REFRIGERATORS 


NORTH KANSAS CITy, MO. 


In explaining the increasing de- 
mand for air conditioning, Mr. 
Stevenson drew a parallel with the 
recent growth of the use of elec- 
tricity in the home. “It was 26 years 
after the birth of the electrical indus- 
try,” he said, “before the household 
use of electricity reached one billion 
kilowatt-hours per year. By 1920 it 
totaled three billion; by 1930, 13 
billion; and in 1937 it reached 20 
billion. This growth was strong and 
fast, but it was not phenomenal in 
the early stages. 

“Air conditioning may be expected 
to grow the same way,” Mr. Steven- 
son concluded. ‘Thus far the poten- 
tialities have scarcely been scratched. 
As more and more potential cus- 
tomers realize the values of air con- 
ditioning, we may expect rapidly in- 
creasing markets—but it will be like 
the steady growth of the electrical 
and many other industries; nothing 
magical about it.” 


CREATING A DEMAND 


How a demand may be created for 
air conditioning was discussed at the 
Eastern Conference by J. L. Rosen- 
miller of the York Ice Machinery 
Corp. and chairman of the advertis- 
ing committee of the Air Condition- 
ing Manufacturers Association. 

Citing a survey made last year, 
Mr. Rosenmiller stated that the 
obstacles to the development of the 
air-conditioning industry had been 
found to be: 1. High cost, 2. Lack 
of consumer education, and 3. Im- 
proper installations and other factors. 
To offset this condition, the solutions 
advanced for the problem were: 
1. More customer education, and 
2. Development of lower priced 
equipment. 

To prove that more _ customer 
education was_ essential, several 
hundred potential customers were 
approached and asked for definitions 
of year-around, winter and summer 
air conditioning. Less than 25% of 
those interviewed would give a rea- 
sonably correct definition of the 
various types of air conditioning. 

As the advantages of air condition- 
ing in the commercial and industrial 
fields are well known, the objectives 
of advertising and education pro- 
grams must be to bring about a 
more widespread understanding of 
air conditioning in the mind of the 
public. 


PUBLICITY IMPORTANT 


Mr. Rosenmiller asserted that 
equipment manufacturers are “active 
on all fronts” and that the A.C.M.A. 
is conducting a widespread publicity 
campaign. The public is now being 
reached through national magazines, 
trade magazines, newspapers, direct 
mail, equipment exhibits, moving 
pictures, radio, electric signs, pub- 
licity articles, bill boards, and by 
public speakers. 

Publicity issued by the manufac- 
turers is directed to two _ fields: 
1. Articles written to illustrate the 
value of air conditioning in specific 
applications, and 2. general articles 
showing the adaptability of the in- 
dustry to many kinds of service. 
General articles have appeared in 
Nation’s Business, Banker’s Monthly, 
Forbes, and other business maga- 
zines. 

Mr. Rosenmiller feels that the in- 
dustry must present ‘a united front” 
to the public and that educational 
and publicity campaigns should be 
carefully checked to determine their 
| effectiveness. 

Among the technical papers pre- 
| sented at the Conference was a 


trays 


8 corrosion. 


wire trays. 


is No. 61. 


Available in the special KASONIZED FINISH 
which gives added protection against 
WRITE FOR SAMPLES. 


PILASTER CLIP BRACKETS 


CLIP BRACKETS No. 
illustrated hereon are used 
The Clip Bracket shown sup- 
porting the shelf on the Pilaster Standard 
Other styles available. 


KASON HARDWARE CORP. 


127-137 Wallabout St., 


Kis ON Pilaster Standards 


FOR MAKING ADJUSTABLE SHELVING &c. 


KASON PILASTER STANDARDS make an 
in refrigerated display cases, 


ideal 


&c. Installation 


Brackets employed can be attached or detached in an instant, yet they will support a 
tremendous weight. Shelf heights can be instantly adjusted to meet changing requirements 
of the user. - 


62 and No. 66 
to support 


Brooklyn, N. Y. 


support for shelves and for wire 
is extremely simple. 


The Clip 


Pilaster 
Standard No. 60 
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description of the first large-scale 
application of air conditioning to a 
blast furnace by L. Logan Lewis, 
vice president of Carrier Corp. Mr. 
Lewis told the story and results 
obtained at the Woodward Iron Co. 
plant near Birmingham, Ala. 

The .object of this installation is 
to remove enough moisture from the 
air entering the blast furnace itself 
to create a more uniform product 
and reduce the amount of coke nec- 
essary as fuel. Mr. Lewis feels that 
the installation has been successful 
on both counts. On a maximum day 
the system removes as much as 30 
tons of water from the air, permit- 
ting a reduction of as much as 
300 lbs. of coke used in manufactur- 
ing a ton of pig iron. More impor- 
tant than this saving, however, is 
the ability to produce, at will, the 
quality of iron desired. 


HOTEL SYSTEMS 


In discussing ‘‘Hotel Guest Room 
Air Conditioning,’ John Hertzler, of 
the York Ice Machinery Corp., de- 
scribed a number of methods that 
have been’ successfully used for 
conditioning hotels. These included 
1. Self-contained units which are 
plugged in and installed in windows, 
2. Ceiling and floor mounted remote 
units, 3. Modified central station sys- 
tems handling all or part of single 
floors, 4. Central station systems, 
5. Combination cooling and dehu- 
midifying systems some of which use 
chemical adsorption. 

Mr. Hertzler pointed out that no 
single type of system is adaptable to 
all hotels and that each building pre- 
sents engineering problems’ which 
must be given careful consideration, 
especially in the light of the 
economic problem involved. The 
speaker described a number of hotel 
systems in various parts of the 
country, showing how the equipment 
used had been adapted to the indi- 
vidual problem encountered. 

Speaking on “Refrigeration Stor- 
age for Handling Peak Loads,” Carl 
F. Boester, air-conditioning engineer 
of St. Louis, explained several 
methods that have been found prac- 
tical for this purpose. Emphasizing 
the necessity for keeping storage 
space requirements at a minimum, 
Mr. Boester recommended the accu- 
mulation of ice on an evaporator 
designed specifically for this purpose. 

After the amount of “stored load”’ 
necessary to meet optimum condi- 
tions is determined, it is then essen- 
tial that the speed with which ice 
will melt, to convert the stored load 
to actual use is of paramount impor- 
tance. 

Mr. Boester asserted that this 
determination of “melting rate’ of 
ice stored on special evaporators, is 
considered a “trade secret,’’ held by 
manufacturers of special evaporators 
and available only from them. 

In certain instances it is necessary 
to use several ice storage evaporators 
in one large storage tank, in order 
to present the correct amount of ice 
surface to water circulating through 
the tank, to get the desired results. 

According to Mr. Boester, storage 
of refrigeration to meet peak loads 
is not applicable to all types of in- 
stallations, but has been found to 
have definite advantages in certain 
types of air conditioning and refrig- 
eration jobs. 


HOSPITAL CONDITIONING 


Presentation of a “Realistic Ap- 
proach to Hospital Air Conditioning” 
was made by Charles F. Neergaard, 
hospital consultant of New York City. 
The speaker pointed out that in spite 
of the fact that some 250 hospitals 
have installed air conditioning 
(mostly limited to a few depart- 
ments), how far artificial atmosphere 
can improve on nature is still to be 
determined. While numerous investi- 
gators have reported on the benefits 
of air conditioning for comfort, effi- 
ciency, and health, the data are 
incomplete and _ controversial, Mr. 
Neergaard said. 

Air conditioning has been responsi- 
ble for a marked reduction in the 
death rate of premature infants, and 
it has been demonstrated that hay 
fever and pollen asthma patients 
experienced relief while remaining in 
air-conditioned rooms, but other evi- 
dence of the clinical value of condi- 
tioning in hospitals has not been 
proven, the speaker asserted. 

Citing the need for more research 
in hospital air conditioning, Mr. Neer- 
gaard pointed out that testimony 
concerning the effect of air condi- 
tioning on operating room nurses is 
contradictory, and that in the field 
of preventative medicine and indus- 
trial health credible testimony found 
was largely negative. ; 

According to the speaker’s experi- 


& — 
ome 


cca. 
ence, most hospitals are extraya. 
gantly overheated, and show a Cost 
of from $350 to $600 per beg for 
heating and ventilating equipment 
much of which is seldom used be. 
cause of high operating costs. mp i. 
neers estimate that it will cost twice 
as much to cool a hospital buildin 
as to heat it and are at win 
variance as to the amount of equip. 
ment necessary to do a given job, 
While engineers have endeavoreg 
to reach perfection in hospital ai; 
conditioning and have designed pre. 
cision systems to maintain the 
desired temperatures and humidities 
within one half of 1°, Mr. Neergaar, 
doubts if any surgeon, nurse, 6, 
anesthetized patient can detect Varia- 
tions of several degrees in tempera. 


Serio 


ture and humidity. 

From the speaker’s point of view plans @ 
most hospital air conditioning is to, Mm sent J 
complicated when it should be essen. Ig °°'P: > 
tially simple. Although there ha. ig R8** 
been no general agreement as to the WS] 
best method of central heating, my - 
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Neergaard feels that a forced hot 
water system surpasses anything 
except the English system of pane| 
(radiant) heating. 


‘HEATING PLANT’ COOLING 


This type of heating is readily 
adaptable to summer cooling, when 
cold water is run through radiators 
and these units are equipped with 
fans and condensate drain pans, the 
speaker said. Thus “heating plant 
cooling,” as Mr. Neergaard calls it. 
is offered as an alternative to more 


complicated duct and fan systems, pos 

Buildings should be properly in- a Some 
sulated, for purposes of economy,M@ fr A. F 
Mr. Neergaard said. A number of MM A. Groe 
examples showing how heating and MM Maysvill 
cooling cost had been reduced by the @ Ohio; R 
use of adequate insulation were pre- ~~ 


sented in support of this contention, 

Because the cost of operating most 
hospitals is already too high, and 
because the therapeutic value of air § 
conditioning has not been demon- 
strated, Mr. Neergaard believes that 
systems should be confined to oper- 
ating rooms, delivery rooms, and 
recovery rooms, until such time as 
the value of air conditioning the 
entire hospital has been established. 

Speaking on “The Use of Air 
Conditioning in Hospitals,” Dr. Mur: 
ray B. Ferderber discussed air condi- 
tioning for premature infants; the 
treatment of allergic patients; the 
use of oxygen in pneumonia; and the 
application of fever therapy to 
various diseases. 


Marr Heads Airtemp Heating 


DAYTON, Ohio—A separate divi- 
sion has been set up by Airtemp 
for the merchandising of heating 
equipment, with Earl Marr as sales 
manager. Mr. Marr has had Ii 
years’ experience in various phases 
of manufacturing, selling, and mer- 
chandising in the heating field. 

Formation of a separate heating 
sales organization does not affect the 
sale of cooling equipment. B. S$ 
Williams will continue as _ sales 
manager of this division. 


Arraconda Coppa 


Refrigeration Tubes 


THE AMERICAN BRASS 0. 


FRENCH SMALL TUBE BRA i 


ve General Offices: Woaterhury, Comm 


Valves and Fitting 


Kerotest Manufacturing Co. 
Pittsburgh, Pa. 
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Commercial Dealers In Convention 


Serious discussion, this, about 1940 
jans and prospects between Presi- 
dent Jerry Tyler of Tyler Fixture 
corp. and George W. Syler of Detroit. 
(Right) Max Rosen of Store Fixture 


Sales Co., Buffalo, who talked on 
“Selling Reach-In Boxes” at the 
Tyler convention, is questioned 


further on the subject by A. Zellan 
of Holyoke, Mass. 


Giving full attention to the pro- 
ceedings at the Tyler convention are 
the following (left to right, seated): 
F. A. Funston, South Bend, Ind.; R. 
A. Groebel, Cleveland; C. L. Mains, 
Maysville, Ky.; L. E. Scott, Canton, 
Ohio; R. L. Tyler, Chicago; J. Miller, 
Chicago; Willis Stafford, Aurora, II1.; 
L. Miller, Rockford, Ill.; and V. J. 


Atwood, Dubuque, Iowa. (Standing) 
D. A. Bowe, Richmond, Va.; W. H. 
Griffin and Guy Deane, Owensboro, 
Ky. 


A feature of the convention was 
“sales demonstrations” by the dis- 
tributors themselves, taken from 
actual experiences in the field. 


Refrigeration Tubes 
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Distributors Preview 
New Tyler Line 


(Concluded from Page 1, Column 4) 
baffle is said to provide proper air 
circulation, with no sweating. 

Insulation is 3 inches of Armstrong 
Temlok insulation. Doors to the 
display compartment are double 
glass, hard rubber sliding doors, 
which slide on stainless steel track- 
way. On double-duty models the 
doors have 3% inches of insulation. 


The case is built of heavy gauge 
galvanneal steel, electrically welded 
with all seams and corners acetylene 
welded. Outer shell has_ sealing 
compound forced into all joints under 
pressure. Interior is of rustproof 
steel. Top is of porcelain, as are the 
ends and post caps. The entire front 
glazing assembly is removable in one 
unit. 

All cases are 50 inches high, 35 
inches deep, and are available in 6, 
8, 10, or 12-foot lengths. 

Following the address of welcome 
by President Jerry Tyler on the 
opening day of the convention, the 
assembled distributors heard Charles 
Lamb of Lima, Ohio tell “How I 
Sell Tyler Equipment.” After a dis- 
cussion of this talk, the distributors 
took a trip through the plant. 

In the afternoon of the first day 
of the convention the conventionites 
witnessed the actual erection (against 
time) of a 1940 Tyler all-steel walk- 
in cooler, this event being staged 
under the direction of H. Parker. 
In the afternoon also the distributors 
heard Max Rosen of Buffalo talk on 
“Selling Reach-In Boxes.” 

Saturday morning session was 
opened with a discussion by Russell 
Cook of Ft. Wayne, Ind. on “Selling 
Produce Equipment.” Following this 
there was one group discussion on 
“Selling Complete Installations—and 
Store Planning,” under the direction 
of L. G. Bowers, and another group 
discussion on “Management and 
Traffic—Sales Manager’s Open Con- 
ference Traffic Discussion” directed 
by L. H. Fischer. 


Anneaux Transferred 


OMAHA, Neb.—Dwight Anneaux 
has been transferred from the local 
of Westinghouse Electric 
Supply Co. to the company’s Chicago 
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Phone Answering Service 
Aids N. Y."Service Firms 


NEW YORK CITY—Enterprising 
refrigeration service companies here 
have found an _ economical and 
efficient way to offer customers 24- 
hour service through the Telephone 
Answering Service, a service which 
maintains trained operators to record 
all calls, and to locate service men— 
asleep or in the field—in case of 
urgent calls. 

Cost of the service is nominal, and 
substantial savings on individually 
maintained night service operators 
and calls lost through negligence 
have been effected. Service man- 
agers using the answering service 
point out that they can now be 
absolutely certain every call will be 
answered. 

The answering service started out 
as a service to doctors, but has 
grown to serve many trades and 
professions. It now has 12 exchanges 
serving Manhattan, and maintains 
affiliated services in 200 other cities 
throughout the country. 

Here’s the way the system works. 
Suppose the proprietor of a delica- 
tessan shop calls in about 2 a.m. to 
report that his' refrigerator is 
“stopped” and all his food is spoiling. 
He is in a frenzy because he has a 
large stock of food stored in his 
refrigerator, and if it isn’t serviced 
at once he faces a big spoilage loss. 
When he calls the service company’s 
telephone number, the answering 
service’s operator answers, ‘‘So-and- 
So Refrigerator Co.” The store 
owner never suspects the operator 
is not connected with the _ service 
firm he’s calling. 

When the number rings at the 
answering service, a light flashes 
on the operator’s switchboard. The 
name of the service company is 
pasted beneath that particular 
switch. While the operator answers, 
she is flipping through an index of 
companys on her list until she finds 
the name of the service company 
being called. Here she has _ the 
names and telephone numbers of all 
the men connected with the firm who 
can be reached in an emergency. 
If the call isn’t important, she says, 
“T’ll have a man there first thing in 
the morning.” If the customer in- 
sists on immediate service, the call 
is marked “urgent.” 

The operator is trained to judge 
the urgency of the call from the 
information the customer supplies. 
The nature of the complaint is one 
tip-off. All gas leaks and “stopped” 
machines receive immediate atten- 
tion. The possible damage involved 
is also considered. Hundreds, even 
thousands of dollars of furs, flowers, 
drugs, food, and other commodities 
may be ruined when refrigeration 
quits, so calls from large florists, 
furriers, restaurants, meat dealers, 
and other similar firms are consid- 
ered important and service men are 
immediately contacted. 

Service managers report that the 
operators use ‘excellent judgment” 
in determining the importance of a 
service call. 

Typical experience is that of S. J. 
O’Brien Sales Corp., Frigidaire dealer 
in Manhattan. This company esti- 
mated it has saved about $150 a 
month through use of the Telephone 


Answering Service, besides gaining | 


a valuable increase in goodwill. 
From a dollar and cents angle, a 
night operator cost the firm $30 a 
week. Lights and other operating 
expenses raised the cost of night | 
service to approximately $165 a | 
month. The firm’s sole expense for 
all-night service is now $15 a month 
which it pays to the answering 


Rotary Seal Develops 
16 New Replacements 


CHICAGO—Rotary Seal Co. has 
developed 16 new replacement seal 
units for refrigeration compressors. 

The new units enable Rotary Seal 
Co. to bring to 130 the number of 
popular makes of refrigeration com- 
pressors for which it supplies re- 
placement seals. 

The new models are included in the 
1940 Rotary Seal catalog sheets now 
being distributed to refrigeration 
parts and supply jobbers, states 
Charles Muller, secretary of the 
company. They will also be shown 
at the Rotary exhibit at the Second 
All-Industry Refrigeration & Air 
Conditioning Exhibition in Chicago 
in January. 


WOLVERINE TUBE CO. 
iT. MICH. 


1413 CENTRAL AVENUE DETROH 


Brown Manages Philco Cooling 
Division Activities 


Cannot be surpassed for long life and general 

usage . . . best quality covering with special 

reinforcement at edges . . . made with our 

special non-lump filler. Fits any refrigerator. 
BAG & COTTON 
Manufacturers Since 1870 

Atlanta St. Louis Dallas New Orleans 

Minneapolis New York Kansas City, Kan. 


PHILADELPHIA — Harry Boyd 
Brown, national merchandising man- 
ager for Philco Radio & Television 
Corp., has been placed in charge of 
all Philco air-conditioning activities. 
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service to offer you. 


The best in Automatic Oil Separators 
Expansion Valves, Automatic 
Starting Load Regulator Valves 
Flange Adapters Snap-action Valves 
Constant Pressure Valves Pressure & Vacuum Pumps 

High Side Floats (Commercial & Replacement) 
Dehydrating Agents—Liquid Line Filters 
Dehydrators (Commercial and Service) 


Exhibit No. 133 
AMERICAN INJECTOR COMPANY 


1481 Fourteenth Avenue DETROIT, MICHIGAN 


Pacific Coast Warehouse Stocks—Van D. Clothier, 1015 E. 16th, Los Angeles, Cal. 
Export: Borg-Warner International Corp., 310 S. Michigan Ave., Chicago, Il. 
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‘Refrigeration In Defense’ 
Subject at N. Y. Meeting 


NEW YORK CITY — Important 
place which refrigeration and refrig- 
erating engineers hold in our system 
of national defense will be reviewed 
at a meeting of the New York sec- 
tion of American Society of Refrig- 
erating Engineers, to be held at 
8 p.m. Dec. 8 in the auditorium of 
American Radiator Co., 50 W. 40th 
St. The public is invited to attend. 

Prof. Carl Kayan of Columbia 
University will be chairman of the 
program, topics of which will include 
“Refrigeration Unit 301, AEF” by 
H. L. Consley, an illustrated history 
of procurement of perishable foods 
for our armies by officer second in 
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Universal Cooler Corp., Detroit 


MAKE BIGGER PROFITS 


TYLER full tine dealers and distributors are 
setting new records for sales and profits. Tyler's 
big line enables you to completely outfit modern 
food stores and opens up hundreds of live pros- 
pects in other fields. Famous Welded Steel con- 
struction. Phenomenal values. Display Cases... 
Reach-Ins...Watk-Ins...Vegetable Displays. .. 
and special type refrigerators to fit all needs, 
New 1940 line now ready. Write for details. 


TYLER FIXTURE CORP., Dept.€, Niles, Mich. 
New York Office. G01 W 26th St 
Boston Office: 683 Beacon St Chicago Office. 1663 W Ogden Ave 
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Sen HANDIMETER 


It instantly measures any belt brought in, up to 75" long and between 
%" and 4" wide—the majority of all belts for small drives. Gilmer’s 
“Handimeter” is only one of the 4 repeat-business builders you get 
with Gilmer's "Eye-ful” Tower Belt Merchandiser! Order today .. . 
we'll bill you $19.36 through your nearest Gilmer jobber. 


L. H. GILMER CO., Tacony, Philadelphia 


. 

""EYE-FUL’’ TOWER 
BELT MERCHANDISER 
consists of (1) “Handimeter"’; 
(2) 35 Gilmer Belts displayed 
on (3) 15-inch diameter tower 
topped by display sign with 
perpetual inventory form on 
back; (4) copy of complete 
Gilmer Catalog. ALL FOR 
ONLY $19.36! 
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luminum, continuous fins—imbedded contacts ®types 
LARKIN Coils lead the refrigeration field 


Every customer is a satisfied repeat customer 
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COILS, Ine. 


General Offices and Factory 
519 Fair St., S.E. 
ATLANTA, GA. 


Branch Factory—57 E. llth St., New York City 
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St. Louis Asre Hears 
Lichtenberg Talk on 
Mobilization Plans 


ST. LOUIS—A double-barreled ad- 
dress by Chester Lichtenberg of 
General Electric Co.’s Fort Wayne, 
Ind. organization, national vice presi- 
dent of the American Society of 
Refrigerating Engineers, and chief 
of the Chicago Engineer Procure- 
ment District, U.S.A., featured the 
dinner meeting which recently opened 
the 1939-40 season of the St. Louis 
section of A.S.R.E. 


Officers and permanent commit- 
tees for the new season were an- 
nounced, and plans for future activi- 
ties were outlined. E. Gygax, chief 
engineer of Curtis Refrigerating 
Machine Co. and first vice chairman 
of the St. Louis chapter, rounded out 
the program by presenting a brief 
resume of his paper on “Pressure 
Drops in Liquid Lines (‘F-12’ and 
CH3Cl)” which he will present in full 
at the association’s national mid- 
winter meeting in Chicago next 
January. 

Thirty-two members and guests 
attended the session. 


TALKS FIRST ON SOCIETY 


Mr. Lichtenberg spoke first in his 
capacity as an A.S.R.E. executive, 
outlining the organization’s activities, 
scope, and purpose. 

He stressed the work of the asso- 
ciation’s technical committees, and 
the value of sectional conferences on 
such topics as food preservation, air 
conditioning, and _ refrigeration in 
agriculture. 

He also mentioned that, in co- 
operation with all allied societies, the 
A.S.R.E. had prepared and published 
a proposed national safety code for 
refrigeration and is now publishing 
complete engineering data on all 
types of refrigeration applications 
for use by both Nema and R.M.A. 

The second time he rose to speak, 
Mr. Lichtenberg was introduced by 
his government title, and proceeded 
to discuss “The Effect of a Military 
Mobilization on American Industry.” 


IT’S ALL ORGANIZED 


He outlined the organization and 
functions of the procurement division, 
emphasizing the fact that through 
its efficient functioning American 
industry need have no fear of indus- 
trial mobilization in the event of war, 
since military requirements could be 
mobilized in an incredibly short time 
without disrupting peace time activi- 
ties, and that war time requirements 
could be obtained by an increase in 
production amounting to approxi- 
mately 10 or 15%. 

Samples of the forms covering 
industrial surveys for military pro- 
duction, tooling, etc. were presented. 
A discussion followed Mr. Lichten- 
berg’s address. 

After urging the St. Louis section 
to make a name for itself in the 
national association, A. B. Schellen- 
berg of Alco Valve Co., chairman of 
the local group, told of a pre-season 
meeting of non-member refrigeration 
engineers attended by B. R. Davidson, 
John R. Calk, Jr., Russell E. Davis, 
J. H. Spence, W. A. Vormehr, W. W. 
Wickman, and Fred Powers. Pur- 
pose of the meeting was to familiarize 
these men with the society’s activi- 
ties. 


NEW ST. LOUIS OFFICERS 


Officers of the St. Louis chapter 
for the current season are: Mr. 
Schellenberg, chairman; Mr. Gygax, 
first vice chairman; A. T. Marlo, 
Marlo Coil Co., second vice chair- 
man; F. D. Turner, Alco Valve Co., 
secretary-treasurer. 

Committee personnel is as follows: 

Membership: Fred Powers, Century 
Electric Co., chairman. All members 
of the section are members of this 
committee, whose slogan is “Every 
member get a member—100 by 
Christmas.” 

Program: A. O. Loeffel, Marlo Coil 
Co., chairman; H. C. Morrison, Cur- 
tis Refrigerating Machine Co.; R. P. 
Kipp, Alco Valve Co. 

Legislative: Ralph Copp, Pevely 
Dairy Co., chairman; B. R. Davidson, 
Hussmann-Ligonier Co.; S. J. Delano, 
Frigidaire Corp.; F. D. Turner, Alco 
Valve Co.; F. C. Laufketter, Hotel 
Jefferson. 

Next regular meeting of the sec- 
tion is scheduled for Dec. 8, with 
George F. Taubeneck, editor of AIR 
CONDITIONING & REFRIGERATION NEWS, 


: most systems, the capacity will then 
| be reduced to about 60 or 70% of 


as guest speaker. 


New Device Modulates Cooling Effec 
By Control of Refrigerant Flow 
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By the Engineering Department, Minneapolis-Honeywell Co. 


EASILY INSTALLED 


Since usually only the ';-inch 
equalizer line need be disturbed when 
installing the modutron, it may phe 
added to existing systems for mod. 
ernization as easily as it may be 
installed on new work. 

It should be noted that the capac. 
ity reduction is secured without 
changing the air velocity over the 
coil, and that hence it is possible 
to modulate to a lower suction pres- 
sure than otherwise without danger 
of frosting the evaporator, even 
though only one coil may be used, 

Thus, where one coil is used on 
a compressor, modulation down to 
40 or 50% of the full capacity may 
often be obtained without the use 
of any additional equipment, such as 
a suction pressure reducing valve. 

On systems where several evapo- 
rators are employed it is usually 
possible to modulate down to the 
minimum capacity permitted by the 


For some time it has’ been 
recognized that the comfort re- 
sults produced by direct expansion 
air-conditioning systems can _ be 
improved by modulating the refrig- 
erating effect. To meet this need 
on both new and existing installa- 
tions the new Minneapolis-Honeywell 
‘“modutron” system provides a simple 
arrangement for securing the proper 
modulation of the liquid flow to give 
the best comfort results from the 
point of view of both temperature 
and relative humidity. 

The modutron system may be 
applied to any refrigeration instal- 
lation employing thermostatic expan- 
sion valves with the usual external 
equalizer. A small electrically oper- 
ated valve, known as the V543 
modutron, is installed in the equalizer 
line of the thermostatic expansion 
valve. 


CONDITIONS CONTROL MOTOR 


The electric motor which operates | expansion valve on individual coils. 
the valve is modulated by tempera- 
ture, humidity, pressure, or any CONTROL THREE AT ONCE 
other condition to be controlled and It is 
opens the valve wide when maximum 


‘“Modutron’ 


also possible for one 
modutron to control as many as 
three evaporators by _ connecting 
together the equalizer connections 
from the expansion valves, and 
allowing the modutron to control all 
three simultaneously. If sequence 
operation of the coil is desired, it 
may be obtained with a very slight 
sacrifice in total capacity by adjust- 
ing the expansion valves for different 
degrees of super-heat. 

For example, if two valves and 
two evaporators were used, one 
expansion valve might be adjusted 
for 20° super-heat, while the other 
is adjusted for 10° super-heat. Then 
when the modutron starts to throttle 
the equalizer connections, the valve 
adjusted for the higher super-heat 
will start to throttle more quickly 
and to a greater degree than a 


The 


cooling is required. Under these con- 


ditions, the refrigeration system | valve adjusted for the lower super- 
operates in a perfectly normal man- | heat. 
ner at maximum capacity as deter- Pneumatically operated modutrons 


and direct temperature operated 
models with a remote bulb will be 
available at a later date. 


mined by the expansion valve. 

If less refrigerating effect is re- 
quired, the electric motor moves the 
valve to a more closed position, 
reducing the effect of the external 
equalizer on the expansion valve. 
Since the inlet pressure to the coil 
will be higher than the outlet pres- 
sure because of pressure drop through 
the distributor and coil, the expan- 
sion valve is then affected by a 
higher pressure than when _ the 
modutron is wide open. As a result 
the expansion valve operates at a 
higher super-heat. 

When the modutron is completely 
closed, the expansion valve _ is 
affected only by the pressure of the 
refrigerant leaving the valve, and on 
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full load capacity. 

On jobs requiring further reduc- 
tion of capacity, the W58 orifice may 
be added. This orifice bleeds a small 
constant quantity of liquid into the 
pressure chamber of the expansion 
valve from the liquid line. When the 
modutron is wide open, this quantity 
of liquid has no effect on the expan- 
sion valve. 

When the modutron is_ tightly 
closed, the liquid is sufficient to build 
up closing pressure in the expansion 
valve and practically close it. 

Thus, the addition of the W658 
orifice to the V543 modutron gives 
modulation from full capacity down 
to between zero and 20%, depending 
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CLASSIFIED 
ADVERTISING 


RATES: Fifty words or less in 6-point 
jight-face type only, one insertion, $2.00, 
,dditional words, four cents each. Three 
nsecutive insertions $5.00, additional 
words ten cents each. 


PAYMENT in advance is required for 
advertising in this column. 

REPLIES to advertisements with Box 
No. should be addressed to Air Condition- 
ing & Refrigeration News, 5229 Cass 
ave. Detroit, Mich. 


FRANCHISES AVAILABLE 


COMMERCIAL LINE refrigerator display 
cases, Walk-in coolers, and refrigerators; 
giso direct draw mechanically cooled beer 
olers. Sell with Ehrlich Compressors 
or with any other make. Attractive 
qiscounts also financing arrangements to 
help sell. 70 years in business. Write 
for full information. EHRLICH RE- 
FRIGERATOR MFG. CO., St. Joseph, Mo. 


COMPLETE COMMERCIAL Refrigerator 
jine. Porcelain corkboard display cases, 
reach-in, walk-in and sliding door, full 
yision fruit and vegetable refrigerators. 
driginators of open top. refrigerated 
vegetable cases. Full line extra-liberally 
eiled. Percival-Universal units. Estab- 
lished 1886. 53 years of service. C. L. 
PERCIVAL COMPANY, Des _ Moines, 
Iowa. 


EQUIPMENT FOR SALE 


BRAND NEW complete high sides; 
u, 4%, % hp. General Electric compres- 
srs with General Electric motors; 
Frigidaire compressors with Delco motors. 
Low prices, money’ back’ guarantee. 
MARTIN SPECTOR, 520 East 20th Street, 
New York City. 


REPAIR SERVICE 


¢G. E. DRI—DR2—$30.00; Domestic West- 
inghouse $27.50; one year unconditional 
guarantee. Place order for any model 
G. E. or Westinghouse sealed unit. Ship- 
ment will be made from stock same day. 
Return old unit later. Our production 
line turns out completely rebuilt sealed 
units mechanically comparable to manu- 
facturer’s with replacement service in- 
ferior to none at prices that enable you 
to realize profit on resale. Send for 
Complete replacement schedule. REX 
REFRIGERATION SERVICE, INC., 2226 
§. State, Chicago, Ill. 


DOMESTIC TYPE thermostatic controls 
reconditioned like new. Precision work 
by experts. Years of satisfied customers, 
among largest in the country. All work 
guaranteed. Try us and be convinced. 
The largest thermostatic repair service 
in the country. It’s your guarantee. 
Prices on request. UNITED REPAIR 
CO., INC., 342 W. 70th St., New York City. 


CONTROL REPAIR service. Your con- 
trols repaired by expert mechanics, with 
special precision equipment. Supervised 
by graduate engineers. We stress per- 
fection and dependability before price. 
One year guarantee on domestic controls. 
Any bellows operated device repaired. 
HALECTRIC LABORATORY, 1793 Lake- 
view Road, Cleveland, Ohio. 


LOCKER PLANT FINANCING 


I WILL FINANCE iocker plants, 
locker plant equipment and installations. 
REMPE CO., 3000 Carroll Ave., Chicago, 
Ill, 


ADVERTISING SERVICE 


COPY FOR magazines, newspapers, circu- 
lars and catalogs is scientifically prepared 
for manufacturers and wholesalers at 
reasonable rates—by experienced advertis- 
Ing and sales engineers. Our service 
includes copy, lay out and art work 
preparation for good advertising. (Muz- 
zarelli advertisement this issue—our 
work.) Write: CONSOLIDATED ADVER- 
— 3520 Cherry St., Kansas City, 
m0, 


‘ 


PATENTS 


HAVE YOUR patent work done by a 
Specialist. I have had more than 25 years’ 
experience in refrigeration engineering. 
Prompt searches and reports. Reasonable 
fees. H. R. VAN DEVENTER (ASRE), 
Patent Attorney, 342 Madison Avenue, 


New York City. 
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Gradual Temperature Rise Is Advised 
When Sterilamps Are Installed 


installation 


Sterilamp 
* 


in cooler using finned coils. 


By T. R. Porter, Special Products Dept., Lamp Division, 
Westinghouse Electric & Mfg. Co. 


Editor’s Note: This is the third 
in a series of articles explaining 
how Sterilamps are used in 
commercial refrigeration. 


Temperature Adjustment 


And Control 


While higher temperature opera- 
tion of walk-in boxes is advocated 
with an installation of Sterilamps,* 
it is essential that the temperature 
be raised gradually. If the tempera- 
ture is increased to a point where the 
rate of development of mold and 
bacteria or slime is greater than 
the rate at which these organisms 
can be killed off by the radiations, 
there will be spoilage of the meat 
and necessarily high losses due to 
trimming. It is essential, therefore, 
that changes in temperature be made 
very gradually with at least one 
week between each change. 


Relative Humidity 


For the average walk-in box, the 
relative humidity should be held, as 
closely as practical limitations will 
allow, to 90%. The effect of humid- 
ity on the shrinkage of meat has 
already been pointed out in the 
previous text. Large cuts suffer 
much less shrinkage than small cuts, 
this being due largely to the high 
ratio of cut surface to the total area 
and volume of small pieces. 

On large pieces of meat, such as 
quarters, etc., the cut surfaces are 
of relatively small area as compared 
with the total surface area and the 
volume or weight. The loss due to 
shrinkage on small cuts will be 
reduced to one-fifth by an increase 
of relative humidity from 75 to 95%. 

From this it is obvious why the 
maintenance of high relative humid- 
ity is important if the utmost benefits 
are to be derived. 

Raising the temperature generally 
results in an increase in relative 
humidity due to lengthening the 
“off” period of the compressor. 
During working hours when the door 
is opened frequently and admits out- 
side air, the relative humidity may 
be higher than when the box is 
closed for the night. 


Air Circulation 


The Rentschler-James Process re- 
quires that the air be circulated 
throughout the entire box for the 
primary purpose of bringing all of 
the air within the field of radiation 
and distributing it to the shaded 
portions of the meat. This inhibits 
the mold and bacterial development 
on those portions of the meat not 
subjected to direct or reflected radia- 
tion from the Sterilamp*. 

Circulation of the air over the 
meat should be of low velocity. 
There should be no pockets of stag- 
nant air in the box; hence, it is 
necessary to aid the natural circula- 
tion by installing one or more small 
fans positioned so as to move the 
air more rapidly over the cooling 
coils and permit a more complete 
diffusion around the meat. 

High velocity air movements over 
the meat must be avoided as this 
will increase drying of the meat. 
Rapid air movement over the Steri- 


*Trade mark registered U. S. Patent 
Office. 
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lamps* should be avoided as this 
will result in the cooling of the 
lamps and less efficiency. 


An 8-inch fan should be used and 
so placed as to give movement to 
the air along and over the cooling 
coils. This is preferably accom- 
plished in small boxes having the 
cooling coils above bunkers’ by 
directing the fan diagonally upward 
in the warm air channel in such a 
manner that. the natural circulation 
is increased, or in larger boxes by 
placing the fan above the bunkers 
so that the air current is over the 
cooling coils. 


In some of the older refrigerators 
the cooling coils are placed on the 
side walls and may extend less than 
half way to the ceiling. With this 
arrangement of cooling surfaces 
there is very little natural air circu- 
lation as the cold air settles to the 
floor and remains there. 

Fans must be placed to force this 
cold air to the ceiling. This may be 
done in some cases by placing a fan 
near the floor at one end of the 
cooling coil and directing the air 
diagonally upward along the coil and 
toward the wall. 

Where this is impractical a similar 
effect may be produced by directing 
the blast of the fan diagonally down- 
ward along the coil from a point 
near the ceiling at one end of the 
coil. 


Typical Costs 


The cost of a typical installation 
for a 10 x 12-foot walk-in refrig- 
erator, including the installation, will 
be between $98 and $135, without 
Sterilamps*, as follows: 


4 SB-30 Reflectors, $10 each ........... $40 
ee Pe Rr errrrerr ner res 30 
1 SF-300 Fan (if necessary) ........... 12 
Installation: $7 to $12 per lamp, 
depending upon local conditions .... 28 


The annual operating and main- 
tenance cost for an installation of 
this size, including Sterilamps* and 
Sterilamp renewals, power, and in- 
terest on investment, is approxi- 
mately $120, as follows: 


8 WL-782-30 Sterilamps* .............. $80 
(4 replacements each 6 months 
at $10 each) 

Power at 4 cents per kwh. .......... 24 

Interest and depreciation 
ee a, eee reer ere 15 


Sterilamps In Display 


Cases 


Sterilamps* in refrigerated display 
cases have the same beneficial effect 
as in refrigerators when the essential 
requirements of air circulation, high 
humidity, and moderate temperature 
are provided. 

The temperature of the case may 
be maintained at not more than 
45° F. and by means of water below 
the display pans a higher humidity 
than is customary may be obtained. 
This change in operating conditions 
will provide the following benefits: 

1. Improved appearance of meat 
and meat products, resulting in 
increased sales. 

2. Retention of freshness of perish- 


able foods, such as chicken loaf, 
chopped meat, sausage, cottage 
cheese, etc. 


3. Reduction of trimming losses 
due to dehydration of cut surfaces. 


4. Reduction of odor usually pres- 
ent when a variety of products is 
displayed. 

5. Elimination of daily emptying 
and re-dressing of the case. 

6. Sterility and cleanliness of the 
case, resulting in more effective 
customer appeal. 
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See 
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SANDERS BUTCHER SUPPLY CO. 


2755 W. Fort St., Detroit, 


Stevens appl'd for). Write for details. 


Every Food Merchant 
A Prospect! 

For This New Self-Serve 
Produce Case 

It's OPEN! The customer can 

reach right in—no doors to 


slide—and embodies a 
Second Principle of refrigeration (Pat. 


new 


15-18 


Mich. 


DIR | 
BEER COOLER 


ELECTRIC Dry Type REFRIGERATION 
Yes improved : 
distribution equipment with superior 
cabinet insulation. 

Distributors are requested to write for 
our 


E. B. MUZZARELLI and CO. 


MUZZARELLI'S 


ECT DRAW 


refrigeration and cold 


illustrated circulars and_ catalog. 


1421-27 Chestnut St., Kansas City, Mo. 


Sterling for silver 


Canadian distributor: 


Look for the mark of quality: 


CHIEFTAIN—for refrigeration 
TECUMSEH PRODUCTS CO., TECUMSEH, MICH. 


Refrigeration Supplies Co., 


18 K Fine—for gold 


Ltd., London, Ontario 


Business News Publishing Co. 
5229 Cass Ave., Detroit, Mich. 


Gentlemen: Ship the following: 


AIR CONDITIONING & 
REFRIGERATION NEWS 
One-year subscription (52 issues) 


[] U. S. A., Canada, and 
countries in Pan-American 


POMGL UNION 26.0 ccvcccioe $4.00 
[] All other countries........ $6.00 
HOUSEHOLD SERVICE MANUALS 
[] No. 1. Theory and principles 


of refrigeration. 144 pages. .$1.00 
[] No. 2. Instructions on proper 
methods of installing and serv- 
icing various types of systems. 
120 DOBGB. 6 vcr vcdiscves $1.00 
[] No. 3. Methods of servicing 
special, types of refrigerators. 
AEA DABZOB. co ccscviccvivssses $1.00 
[] No. 4. Service information on 
12 makes. 136 pages..... $1.00 


COMMERCIAL SERVICE MANUALS 
[] No. C-1. Theory and principles of 
refrigeration. 96 pages... .$1.00 


[] No. C-2. Installation and serv- 
ice of units and parts. 
LIZ DABOR. ccvicvcvscvvcrcs $1.00 
[] No. C-3. Continuation of instal- 
lation and_ service methods 
(valves, controls, motors, etc.). 
SOE DOG ccc eres vreraes $1.00 


FRENCH-ENGLISH EDITION 
(Complete text in both French and 
English to be published in Jan., 1940.) 


[] F-1. Theory and principles of 
POPVIGCTALION. .iscrcecoserse $1.00 
[] F-2. Refrigerants—Properties and 
methods of handling....... $1.00 


SODA FOUNTAIN MANUALS 
[] SF-1. Soda Fountain Refrigera- 
tion Installation and _ Service. 
104 pages. 
[] SF-2. Soda Fountain Refrigera- 
tion (concluded). 96 pages.$1.00 


LOCKER STORAGE MANUAL 

[] LS-1. Refrigerated Locker Stor- 
age. A modern method of food 
preservation. 112 pages... ..$1.00 


Note: The minimum extra charge 
for each package of books shipped 
outside the U. S. is 50 cents. Up to 
six $1.00 books may be shipped in 
one package. 


dE errr rrr rere errr 


p RPPPE Ter Tce ere ee eer eee 


COMBO oc ccccccccccrcesescecccesecs ‘ 


AIR CONDITIONING MANUALS 
[] No. A-1. The principles of 
summer air conditioning, describ- 
ing typical systems, performance, 
etc. 112 pages.........00. $1.00 


[] No. A-2. The principles of 
winter air conditioning describ- 
ing typical heating systems. 
TOE POBOS. voc ccciveseoes $1.00 

[] No. A-3. Principles of design 
engineering. Control of condi- 
tions for human comfort. 

112 pages. 


[] No. A-4. Methods of developing 
air-conditioning equipment. 


SES DORGR, cise sc cee aves 

[] No. A-5. Principles of air- 
conditioning equipment selection. 
B06 DOGGE. cscs cevvcsieces $1.00 

[] No. A-6. Principles of load 
estimate and equipment selection 
for all types of _ installations. 
OG DAROB. 6.50502 655256506 $1.00 


[] No. A-7. Application of esti- 
mating and selection to domestic 
and commercial _ installations. 

$1.00 


[] No. B-1. For contractors, deal- 
ers, and estimators. Twenty- 
five typical jobs explained. 
OO DORON sis cc sriictennieae $1.00 


SALES MANUAL 


[] R-1. Appliance Selling Today. 
Successful sales ideas,  pro- 
motion plans, and management. 
196 POG cscccecsvecsvens $1.00 


BUYER'S GUIDE 


[] No. D-6. The Refrigeration and 
Air Conditioning Directory lists 
all manufacturers of refrigera- 
tion and air-conditioning equip- 


ment, parts, materials, and 
supplies. 220 pages..... $1.00 
SPECIFICATIONS 


[] Manual S-1. Complete refrigera- 
tion and air-conditioning speci- 
fications of all makes’ and 
models through 1936. Contains 
data on oil and_ refrigerant 
charge, belt size, _ ete. 512 
DORON occ neccccnsccesy sce $2.00 


INDUSTRIAL REFRIGERATION 
[] €-1. This book is valuable to 
operators of large industrial re- 
frigeration plants. 224 pages $2.00 
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Prices on 1940 Crosley Refrigerators 
Increased $2 To $7 Per Unit 


(Concluded from Page 1, Column 5) 

station wagon, panel delivery, and 
pick-up truck. Operating refine- 
ments—such as elimination of the 
18-miles-per-hour vibration _ point, 
were demonstrated. 


Big news on the refrigerator line 
is that prices are up for 1940—from 
$2 to $7 per box. Crosley Shelvador 
prices start at $114.95 (4 cu. ft.), 
and $119.50 (6 cu. ft.) and range 
upward to the deluxe 7%-cu. ft. 
Super Freezorcold model with its 
two-temperature compartments at 
close to $300. 


Features include the Shelvador, of 
course, the Freezorcold ‘miniature 
cold storage plant,’ and the Cold 
Drawer—a_ glass-topped porcelain 
drawer located just beneath the 
evaporator for meat and beverage 
storage. As the drawer slides out, 
the lid lifts automatically. The 
Shelvador has been redesigned, pro- 
viding heavier and more convenient 
shelves. 


All shelves are removable, and 
some are full-length sliding. There 
is a quick mechanical release for 
ice cubes, the Storabin for vegetables, 


and a conveniently located _ ther- 
mometer. 

Interior light has been moved 
down below the evaporator this year, 
which improves the illumination of 
the foods considerably. Crosley has 
returned to a black base, after hav- 
ing experimented with white in 1939. 
The nameplate is simpler and more 
dignified than the one used on 1939 
models. Molding is of stainless steel, 
with enamel stripes. 

All models use the Electrosaver 
sealed unit, a “Freon’-using machine 
which is guaranteed for five years. 

Crosley plans few, if any, changes 
in its distributing set-up. Branches 
will be maintained in New York City, 
Chicago, and Cincinnati, with some 
70 distributors operating intensively 
in the rest of the country. Stronger 
efforts will be made this season to 
obtain more metropolitan volume. 

Others who spoke at the convention 
were R. J. O’Connor, manager of the 
washer and range division of the 
company, and William Shipley of the 
radio division. The distributors made 
trips to the Crosley plant at Rich- 
mond, Ind., and to the WLW trans- 
mitter at Mason, Ohio. 


‘Pat’ Miller Now With 
Perfex Organization 


(Concluded from Page 1, Column 1) 

Minneapolis-Honeywell in the air- 
conditioning field, and for the next 
five years was identified in this 
phase of the control business. He 
then introduced the ‘“Polatron” sys- 
tem of refrigeration control, and 
managed this activity until his 
resignation in June of this year. 


Mr. Miller is a _ graduate of 
Simpson College and the Massachu- 
setts Institute of Technology. He 
is a member of the American Society 
of Heating & Ventilating Engineers. 


Knoxville Sales Increase 
30% In October 


KNOXVILLE, Tenn. — Electrical 
household appliance sales by Knox- 
ville dealers were some 30% better 
this October than they were during 
October last year, according to re- 
ports of these dealers. 


Refrigerator and washing machine 
sales for the month were up 30%, 
while radio sales showed a 25% 


increase. Space heaters, as auxiliary 
heating devices, skyrocketed to a 
200% increase. Small appliances 


recorded a 95% gain, according to 
the figures submitted. 


Squalus Refrigerator Survives 2-Month Soaking 


DETROIT—Reverberations of the 
Squalus disaster were heard in the 
refrigeration industry this week when 
the refrigerator aboard the ill-fated 
submarine was received by Kelvin- 
ator for reconditioning. 

The refrigerator, which was lo- 
cated in the wardroom of the Squalus 
when she went down, was reported 


in good condition, despite the fact 
that it was completely submerged in 
water for over two months. 

Upon examination it was found 
that the compressor, condenser, and 
expansion valve units are still filled 
with refrigerant. The compressor 
turns over freely and is in good 
working condition. 


67,674 Household Units Shipped In October 
By Nema Firms; U. S. Sales 57,715 Units 


The following 17 companies reported 
sales to the Refrigeration Division of 
the National Electrical Manufacturers 
Association (Nema) on household electric 
refrigerators for October, 1939: 

Apex Electrical Mfg. Co., Crosley Corp., 
Edison General Electric Appliance Co., 
Inc., Frigidaire Div. General Motors Corp., 
Gale Products Div. Outboard Marine & 
Mfg. Co., General Electric Co., Gibson 
Electric Refrigerator Co., Kelvinator Div. 
Nash-Kelvinator Corp., Landers, Frary & 


Clark, Leonard Div. Nash-Kelvinator Corp., 
Norge Div. Borg-Warner Corp., Philco 
Refrigerator Co., Sparks-Withington Co., 
Stewart-Warner Corp., Sunbeam Electric 
Mfg. Co., Universal Cooler Corp., and 
Westinghouse Electric & Mfg. Co. 

The sales of the reporting companies 
include units manufactured for the follow- 
ing concerns: Montgomery Ward & Co., 
Potter Refrigeration Corp., and Sears, 
Roebuck & Co. 


SALES FOR OCTOBER, 1939 
a Oe Other Total 
Domestic Canadian Foreign World 
Lacquer (Ext.) Cabinets Complete 
RAE, so sta Beak bby. toeb eta en ees Kesa 11 ied 3 14 
aS  .  e ere sae 95 wee 95 
3. oe “ee Weis bcc view ecaree en 1,954 2 618 2,574 
4. 3 a! of Oe . errs ee 11,488 783 2,219 14,490 
5. se ke, Serr rey ree 7,305 625 1,267 9,197 
6. A eS OS Pree ee 29,123 714 976 30,813 
A Se 8 Ser eee 454 ee 66 520 
8. Sg SS ere ee eee 3,894 37 279 4,210 
ae Se eS . re er 7 ‘4 sia 7 
ee ere ree 26 1 1 28 
| eee ee eee 54,262 2,257 5,429 61,948 
Porcelain (Ext.) Cabinets Complete 
So Dee Ue. ere eee ee eT 17 2 1 
13. A ee 8 ie eee ee 447+ 12 101 560 
14. ee Se Os ova dcn es ener 1,941; 22 81 2,044 
15. a ee! 8S eee ee ee 16 3 19 
16. = ae Se ere eres eee 1,0037 4 64 1,071 
ae Re of Serer eT Tre 191 1 15 207 
me Be, BI ics cis civ iveincanes 200 14 214 
Pee BOGE PORGRIOIM 6c i vitcieceviesevcs 3,798 38 280 4,116 
20. Total—Lines 11 and 19............. 58,060 2,295 5,709 66,064 
21. Separate Systems % hp. or less.... 3497 2 268 79 
22. Separate Household Evaporators... 4 300 1,385 1,689 
23. Total—Lines 20, 21, and 22......... 57,715 2,597 7,362 67,674 
24. Condensing Units % hp. or less.... 331 226 1,800 2,357 
25. Cabinets—No Systems ............. 36 cea 6 42 
Index Value* of Total Dollar Sales.... 170.0 411.0 69.2 151.0 


*Based on weighted sales for 1934, 1935, and 1936. +Includes sales and credits. 


Note: 


It is estimated that the figures on electric household refrigerators 


reported to Nema include more than 90% of the industry. 


Universal Cooler Will 
Have ‘Sealed’ Line 
In 1941 Market 


(Concluded from Page 1, Column 3) 
partment for the past two years has 
been working on a_ hermetically 
sealed job that would lend itself to 
the company’s particular type of 
direct field operation, they declared. 

The first 100 Universal Cooler 
hermetics will be placed on field 
tests in the homes of employes and 
friends shortly after the first of the 
year. They will be completely new, 
cabinet and all. Minute operating 
records will be kept over the test 
period, and units will be withdrawn 
from homes from time to time and 
returned to the company’s labora- 
tories for inspection and adjustments, 
if necessary. 

It is expected that first models of 
the “Super-Deluxe Hermetically Seal- 
ed” line, as it is called, will be ready 
for marketing in the late summer of 
1940, in time to give dealers a “head 
start” on the 1941 selling season. 
The line, as planned, will be particu- 
larly designed for private brand 
promotion. 


Pamphlet Course In 
Air Conditioning Is 
Curbed By FTC 


WASHINGTON, D. C.—Federal 
Trade Commission has accepted a 
stipulation from Morris N. Beitman, 
trading as Supreme Publications, 
Chicago, to discontinue misleading 
representations in the sale of pam- 
phlets containing technical reading 
matter prepared from material which 
he in part furnishes, and which in 
part is taken from catalogs of manu- 
facturers of various devices used in 
the air-conditioning field. 

In the sale of his pamphlets, Mr. 
Beitman agrees to cease using the 
words “complete course” in a manner 
tending to convey the impression 
that they constitute a complete 
course in the technical science of 
air conditioning, heating, or venti- 
lating. Other representations to be 
discontinued include: that the pam- 
phlets were prepared by him for the 
Chicago Technical Society, and that 
“It’s no trick to obtain work in air 
conditioning, the field with more jobs 
than available trained men.” 


California Jumps To 
Second In October 
Sales In U. S. 


Quantity 

States and Household Low Sides 
Territories October Cumulative 
SESE CRT TEE TT 512* 16,667 
CO ee ee ee 94 4,547 
0 er 210 10,373 
SUNT, 6c ce beeneewes 6,298 113,436 
err 321 11,165 
Commectiout .....ccse0. 505 27,266 
ere eee ee 105 3,393 
District of Columbia.. 1,249 17,973 
PEE, Saeiedbchexvonea 1,849 21,920 
0 Sree 597 24,205 
ere reer 138 5,574 
a rerrrree 4,681 136,180 
ERP ee eee 1,249 42,365 
BE hg B56 dn okie ats Reh 453* 30,717 
0 eee re 311 15,782 
0 errr eer 595* 23,473 
DE. 65.0-50604455-%6 740* 21,466 
ME. (Sb ERG Aa4- be Gedmee 46* 6,980 
ere ee 853 20,068 
Massachusetts ........ 2,763 65,676 
PE. vasé.cneua enn 2,196 78,275 
Minnesota ............. 1,094 44,445 
Co eer ee 132 9,910 
CE, bivaevibwd ened 1,882 47,531 
eee 56 4,773 
Sree 159* 13,192 
a Se 56 1,531 
New Hampshire ...... 84* 4,763 
New Jersey .......... 2,488 65,452 
NOW BEOZICO .....56555 47 2,816 
ee 12,934 228,349 
North Carolina ....... 530* 30,266 
North Dakota ........ 87 3,306 
a ES eee 2,672* 96,982 
a eer ee 315 17,583 
eer ee 114* 12,618 
Pennsylvania ......... 4,369 158,538 
Rhode Island ........ 648 7,772 
South Carolina ....... 223 13,402 
South Dakota ........ 92 4,295 
ee 468 28,605 
eS ree 1,391 67,370 
EE, Sis dw ive untcvcbans 74* 8,018 
SR ee 19* 3,253 
EE £60.6646K654%40 437 26,914 
i rr 756 28,738 
West Virginia ........ 219 16,871 
ee 836* 35,386 
ME éce-castinxscvs 34* 2,192 
Total United States... 57,715 1,682,372 
GE anedersewacans os 2,597 47,688 
Other Foreign (Incl. 

U. S. Possessions)... 7,362 97,001 
Total for World...... 67,674 1,827,061 
*Includes sales and credits. 

ae aC RE. Sake 


ay 


Second Blast Furnace To 


Be Air Conditioned 


BIRMINGHAM, Ala. — Air-condi- 
tioning equipment for a second blast 
furnace at the Woodward Iron Co. 


here will be installed immediately, 


at a cost of $75,000, it was an- 
nounced by H. A. Berg, president of 
the company. 

While no figures were made avail. 
able regarding savings made by the 
first installation, L. L. Lewis of 
Carrier Corp. reported results of the 
first installation were Satisfactory, 


wf? 
Valves used 


Onclus 


on Commercial 


“Dependable in all Respects” 


Refrigeration 
Service Company’; 
Installations ..., 


Automatic Products 
24 North 32nd Street 
Milwaukee, Wisconsin 


Dear Sir: 


A. P. Valves. 


WFD: RJ 


Commercial Refrigeration Service Co. 
COMMERCIAL EQUIPMENT 
SALES + SERVICE 


— 393 ROGERS AVENUE, BROOKLYN, N. Y. 
PRESIDENT 2-1200 


We are enclosing pictures of a recent installation 
which we feel will be of interest to you. 


Some time ago we were persuaded by the Paramount 
Electrical Supply Company of New York City to try 
Since then we have used them almost 
exclusively and have found both the expansion and 
solenoid valves to be very dependable in all respects. 


Commercial Refrigeration Service Co, 


October 23, 1939 


Very truly yours, 


Alben S 


William F. DeSpagna 


GENERAL ELECTRIC ¢ ICE-O-MATIC | 


———— 


¢ SUNLAND BEVERAGE CORP. 
Brooklyn, N. Y. 
Recent ''Commercial" installation 


Williams Ice-O-Matic Condensing >) 
Unit, 5 H. P., Model VFW-500, at 
Sunland Beverage Corporation. 


A-P Model 205-C Thermostatic cy 
Expansion Valve 


____ Purchased Through PARAMOUNT 9 
ELECTRICAL SUPPLY CO., New York City 


A-P Valves ''Get the Vote" 
from Service Men, Engi- 
neers, and Manufacturers 
of Refrigeration Equipment 
— after the first trial. They 
easily prove greater effi- 
ciency in accurate, super- 
sensitive, service-free Re- 


frigerant Control on all types of installations. Give the 
A-P Valve a chance to show its DEPENDABILITY on YOUR 


next installation! 


used a * 
Sunland Beverage Corp. 


Part of large 87' x 27' Refriger- 
ator Storage at Sunland. Ca- 
pacity, 1200 barrels of Stegmaier 
Beer. Showing two of six Peer- 
less Unit Coolers equipped with 

A-P Thermostatic Expansion 
Valves. 


®@ Plan Now to See The Second Annual All-Industry Exhibition. 
STEVENS HOTEL * CHICAGO * January 15-18, 1940 


Refrigeration Parts Job- 
bers — Who Recognize 
Quality, Stock A-P Valves. 


MILWAUKEE 


EPENDBDABLE 


AUTOMATIC PRODUCTS COMPANY 


THIRTY — SECOND 


® wisconsin 


NORTH 
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